ESTABLISHED 1878 


FOR 49 YEARS THE CANNED FOODS AUTHORITY 


Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3, 1879. 


Vol 49 


Published at BALTIMORE, (every) MONDAY, OCTOBER 4, 1926 No. 7 


CANNED FOODS WEEK 
Stock your Pantry 


ANNED FOODS 
WEEK benefits all 


the industry. Each in- CANNED 
dividual benefits more 

as he puts more into FOODS 
making the Week a WEEK 


success. 


It isa job for all hands. 
Count on us for full co- 
operation, particularly 
in that fundamental 
requirement of packing 
quality canned foods. 


NOVEMBER 
10th-20th 


erican Van . 

CONTAINERS OF TIN PLATE * BLACK IRON GALVANIZED IRON FIBRE 
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THE CANNING TRADE 


CHICAGO 


MANUFACTURERS OF 


TIN CANS: 
CAPACITY 600 MILLION CANS PER YEAR. ‘ 
MAIN OFFICE 


BALTIMORE MD. 


CLARKSBURG, 
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Ayars Machine Company, 


CORN SHAKER 
BLACK DISCOLORATION IN CORN 


Mr. Corn Canner—If you are troubled 
with Black Discoloration in your corn, 
hereis a remedy—use our Corn Shaker. 
This thorougly mixes the contents of 
the can and the Black disappears. 


Shaking also gives the corn a rich, 
creamy appearance. 


Ayars Machine Company, 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 
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“We excel Our Labels 
in‘Designs are the Highes est Standard 
of Artighe erit for Commercial Value. 


Ask for our Superior Line for your - Grade. 


Stecher Lithographic @. 
Rochester NY 


a 


Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 
under a working strain, becomes longer than it was 


and should be. 


Hamachek Ideal Chain Adjusters are tools using a 
compound leverage principle, by which hooks of 
detachable chain links are easily drawn together to 
take up the wear and stretch. 


. > Keep detachable chain of proper length, with Ideal Chain 
Pat. Sept. 8, 1914 Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 
cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A decrigtive pamphlet, showing prices and sizes, will be mailed on request. 


Frank Hamachek Machine Company 
Kewaunee Wisconsin 


Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 
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High Speed Automatic Sanitary Can Closing Machine 


By Every Test—The Most Efficient Closing Machine 


| The Max Ams Machine Company 
101 Park Avenue New York City 


Branches: Chicago and London 


Pioneer Builders oj Sanitary Can Making Machinery 
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EXAMPLE 


Thirty-four New Ermold Labelers 
Are Being Employed to Label Every Size of 


HELLMANN’S 
“BLUE RIBBON MAYONNAISE” 


In the Six Plants of This Company 
BECAUSE 
They Represent A Minimum COST For The Maxi- 


mum Efficiency Received. 


An ERMOLD Is Today The Most Profitable Investment 
Both As A Labor Saver And For Low Operating Cost. 


EDWARD ERMOLD COMPANY 


World’s Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 


Canadian Agents—Freyseng Cork Co., Ltd. Toronto and Montreal France, Belgium and Italy—R. J. Lecomte, 11 Place des Vosges, Paris 
Argentine—Felix Rimpler & Cia, Entre Rois 39-49, Mendoza Germany, Denmark and Sweden—Anton Peterson & Henius. Copenhagen 
Brazil —Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro Australia— Geo. H. Dowsing, Sydney 
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% HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE xe 
5 
ESTABLISHED 1863 
| 
ALVERT LITHOGRAPHING Co : 
“THE MODEL SHOP” ig 
DESIGNERS AND MANVFACTVRERS 
L C 
ABELS, CARTONS AND 
ADVERTISING MATERIAL 
i 
CHIcaAco. ILL. DETROIT, MICH. OMAHA, NEB. 


We All Like To Buy At 


the low point. That point in Canning machinery is again here. From this time on, prices 
will gradually advance. You know your needs now. You can buy for immediate or 
for future shipment making sure that the machine will be ready when you need it. 

Send for a MONITOR catalogue and then ask for a quotation on the machine that you need. 
Not only will you get a fine machine in the MONITOR but also a low price. 


YOUR SALES WILL BE BENEFITED 
BY CANNED FOODS WEEK. 
Nov. 10th. to 2Oth. 
SUPPORT IT. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 SILVER CREEK, N. Y. 


SPECIAL AGENTS 
A. K. Robins & Co. Inc., Balto. Md. 
Leavitt & Eddington Co., 
Ogden, Utah 
Anderson-Barngrover Mfg. Co. 
San Francisco, Calif. 
Brown Boggs Ltd., Hamilton, Ont. 


Canadian Plant 


HUNTLEY MFG. Co. Ltd. 
Tilisonburg, Ont. 
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UNITED STATES 


reeree 


factories 
CHICAGO BALTIMORE CINCINNATI ROANOKE ST.LOUIS 


Chicago Sales Office 
111 West Street 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its forty- 
ninth year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - $3.00 
Canada - ~ - $4.00 
Foreign - - - - $5.00 
Extra Copies, when on hand, each, .10 


ADVERTISING RATES — According to 
space and location. 


PUBLISHED EVERY MONDAY 


BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SouTH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 
able to THE TRADE COMPANY. 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 


Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 


ARTHUR I. JUDGE, 


EDITOR. 
Vol. 49 BALTIMORE, OCTOBER 4, 1926 No. 7 
that the canners have used coloring matters. We se- 
EDITORIALS 


COTCH THIS SNAKE—About this time last 
Sy season we heard a good deal about the use of col- 

oring matter in various forms of canned foods, 
especially canned tomatoes, but it turned out to be 
mere rumor more than anything else, a smut-fire with a 
lot of smoke rather than a real fire. Now it bobs up 
again, but this time what we suppose would be called a 
“oo-getter” supply firm has been spreading circulars 
among the industry assuring them that the coloring 
substances they offer may be used under the law. 


It is true that the pure food laws permit the use of 
what are known as certified colors; that is, colors which 
are harmless in themselves; but they permit them only 
under certain conditions, and in certain products, and 
they are absolutely prohibited, no matter how pure 
they may be of themselves, if they are to be used to con- 
ceal inferiority, or in other words to make the food look 
better than it actually is. Thus, for instance, it would 
be illegal to take half ripe, green or yellow tomatoes 
and use with them a vegetable color, pure and whole- 
some in itself, to make them appear all red ripe. That 
would be concealing inferiority and the canner who 
could be induced to resort to this trick would have his 
goods seized and be heavily fined for a breach of the 
National Pure Food Law. The fact that the substance 
used is not harmful to health does not make its use per- 
missible under the food laws, because to do so would be 
to perpetrate a fraud. And for this same reason a state- 
ment on the label of the use of color in canned tomatoes, 
for instance, will not be permitted. In other words, 
you are not allowed to cheat the people even if you 
_ make the statement upon the label. That is the legal 

side of the question. And do not suppose that this 
color can be used without being detected, for its use is 
one of the easiest things in the world to discover by the 
chemists. In fact, as a rule you will find that in toma- 
toes, for instance, the coloring has not alone brought 
up the “off-colored” or green parts of the tomato, but it 
has also tinted the seeds and the juice and so anyone 
can detect its use. 


But there is an even more important consideration 
than the legal aspect of this matter, and that is the bad 
effect upon the consumers if the public comes to think 


riously doubt if there has been any color used by the 
canners, and certainly we hope not; and therefore 
these remarks are more in the nature of a warning 
against even the consideration of such use than to stop 
its use. One hears that some of the so-called little can- 
ners are using color, and that is the way the liar usu- 
ally spreads his venom; but as is inevitable, the lie al- 
ways overtakes itself, for the little fellows they mean 
to refer to are not progressive (?) enough to resort to 
coloring. If it is used it will be by the larger canner of 
experience who has the time and the facilities to experi- 
ment before use, and the food authorities almost inva- 
riably “have the number” of such canners and watch 
them very closely. And we have not heard that the 
pure food authorities have found coloring either in last 
year’s goods or in this year’s packs. 


This is a warning against the attempts to sell the 
industry this coloring matter, and to urge its use. Don’t 
listen to these offers, for they can only get you into 
trouble, and the whole canned foods industry with you. 
Colors cannot be used in canned foods of any kind, 
and barring the very rare and possible single exception 
that may go to prove the rule, we do not hesitate to say 
that colors are never used in canned foods. And we 
do not attempt to lay this to any exceptional amount of 
virtue on the part of the industry, though we know that 
canners are as honest and straightforward as any class 
of business men in the world, but they have learned the 
foolishness of such use by sad experience. In the days 
before the passage of the Federal Pure Food Law col- 
ors were extensively used in small fruits, in tomatoes 
and even in corn. And what was the result? Go ask 
any corn canner of experience what “bleached” corn 
did to the canned. corn market and business. Instead 
of enhancing the value of the product, as the dispensers 
of these colors told the canners their use would do, 
it caused distrust in the minds of the consumers and the 
market went down far below cost, and the goods be- 
came a drug on the market. And this was the penalty 
paid for using colors on only a small part of the pack— 


‘that part which the canners did not have the moral 


backbone to throw away, as they knew they should do. 
We will be questioned here and the claim made that the 
use of colors spread to the whole pack, and that is rela- 
tively true, because the American man does not seer 
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to be able to do things in a moderate way; he must in- 
variably overdo anything of this kind. You can see a 
splendid example of this in the present craze to sweet- 


en canned corn. Many canners have absolutely ruined | 


that product as a vegetable and have made a preserve 
out of it, and they have driven a great many people 
away from canned corn by this action, and more will 
follow. Instead of the judicious use of justa little 
sugar to develop the flavor of the corn, many canners 
have literally “piled it on,” using this condiment as a 
sales argument to outsell a competitor. The buyers are 
partially to blame for this over-use of sugar in canned 
corn. But the canners are the cooks to the nation, and 
they ought to know better how to serve foods than do 
the distributors, who have proved themselves remark- 
ably shortsighted on many items of foods. But whether 
used extensively or to only a limited extent, when the 
opportunity came to do away with the use of colors al- 
together the canners grasped it with eagerness. And 
they have not had any inclination to go back to them 
again, and if they know what they are doing they never 
will go back. On the matter of coloring in canned 
foods the canners burned their fingers badly, and they 
will not soon forget. That is the history of this matter, 
cited now that it may remain fresh in the minds of the 
“old boys,” and be planted firmly in the minds of the 
oncoming younger generation. The inside coated can 
keeps the color of the small fruits in perfect condition, 
and also such vegetables as beets and others as 
bleached out under the old conditions, so colors are not 
needed; and if you try to use them to palm off poor 
quality, under ripe fruits or vegetables, you will get 
caught, and you ought to be caught and run out of the 
canned foods business. 


OU MUST—take an active part in Canned Foods 
Week, to show the distributors of your goods that 
you appreciate their efforts to extend the market 

and the use of canned foods, and for your own good. 
The big week is only about a month off, and there is an 
immense amount of work to be done. We presume you 
have sent in your contribution towards this fund, for 
certainly no canner would wish to be found lacking in 
this essential. If you are in doubt write your check to 
the order of the Canned Foods Week Committee and 
mail it to the National Canners Association, Washing- 
ton, D. C., and if you haven’t done it yet, do it right 
away. There is no canner too big nor too small to be 
excused from this duty. Lord knows you spend little 
enough on advertising or on the selling of your goods, 
and you can certainly spend something in this big co- 
operative advertising campaign. Why, do you know 
that the apple growers are contributing one-half cent 
per bushel on this year’s immense crop to finance a 
campaign to increase apple consumption! Suppose you 
were asked to contribute—if, in fact, you were assessed 
——one-half cent per case for Canned Foods Week! Get 
in and help increase the market for your products. It 
seems absurd to have to argue about this, after all that 
has been said in the years past about this fine move- 
ment to increase the market, the consumption, and the 
prices for you, in canned foods. And yet the men who 
do nothing are the ones who take offense when they are 
referred to as “riding free.” They are worse than that, 
they are cherity patients; they are letting somebody 
else pay their bills; they are the poor-wards of the can- 
ning industry. Hard names? Well, what do you call 
the fellow that dodges his obligations, sneaks out when 
the plate is passed, eats but never even offers to pay? 
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But what ever you call such, be careful not to call your- 
self names! 

AND AGAIN, make your preparations to be pres- 
ent at the big Atlantic City Convention. It is going to 
be worth your while to be there. This year it is going 
to be a Convention of Canners and Wholesalers and 
Chain Store buyers. Add to this a big flavoring of 
Brokers, and it is going to be some Convention. All 
the regular features plus a chance to meet the biggest 
and best buyers of canned foods in the world. 

Every man interested in this industry may write 
this down as sure: Canners from all over the country 
will come to this Convention in a very much happier, 
more contented mood than they have come to any Con- 
vention for several years, for the industry is coming 
out of its depression and will be sailing along in fine 
shape by Convention time. 

Business will be great during 1927—for the can- 
ners, for the supply men of all kinds, for the brokers, 
and for distributors also. 

There is no rush about hotels,-as there are plenty 
of them there, but it might be well to make your res- 
ervations now. 


R. H. ISMON LEAVES AMERICAN CAN CO. 
H. ISMON has tendered his resignation as direct- 
R or, secretary and treasurer of the American Can- 
*Company, effective November 1, according to an- 
nouncement made in New York city on September 27. 
The same report says R. A. Burger has been elected 
secretary and treasurer of the company. C. E. Green 


has been elected controller, and will succeed Mr. Ismon 
on the board of directors. 


THEY HAVE BOUGHT THE BUSINESS 


HE industry has come to know that when it wants 
wire belting, wire mats, etc., the place to get them 
is at the La Porte Mat and Manufacturing Com- 

pany, La Porte, Ind. For that‘reason all will learn with 
interest that three employes of the old concern have re- 
cently bought all the stock and the business. C. M. 
Elliott, Mr. Hacker and Miss Blanche Mithoff are now 
the owners, the latter being the efficient Secretary and 
Treasurer of the company, and all being equally inter- 
ested. 

They say they have enjoyed an enormous business 
during the past six months, much of it with the can- 
ners, and: they add: ‘We feel that a part of it is due to 
our continued advertising in your paper.” That makes 
it nice all around. They have a quality product, backed 
by fair treatment and prompt attention, and, as they 
let the industry know, naturally they obtained the 
above results. 

Their many friends will wish the new owners a full 
measure of success. 


MR. STARK NOW WITH SISK 


E take great pleasure in telling you that Mr. 

H. E. Stark formerly sales manager for William - 

Silver & Co., Inc. is now actively associated 
with us. 

Mr. Stark’s wide acquaintance- among canners, 
especially in the Western Maryland territory, will be 
of inestimable value to you in getting confirmations 
of your offerings. , 7 

Send us your corn orders, both.crushed corn and 
shoe peg. We are now in a much better position 
to give you confirmation. 

ALBERT W. SISK & SON. 
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The 


(GREAT) 
COLUMBIA 


TOMATO 


And we mean just that—The Columbia 
is one of the best tomatoes yet developed, 
especially for canning. It has the size, 
the hardiness, the smooth round free— 
from-cracks condition all canners ap- 
preciate. 


Note our prediction: When the can- 


ners come to know Columbia better they 
will rank it at the top. 


ACTUAL SIZE 


We have an especially fine lot of 1925 
grown Columbia Tomato Seed—from 


The seed has been carefully handled, It 
is just as good as the day dried. Better 
than most anything you will be able to 
buy next spring. And ata price much 
cheaper than you will pay for poor seed. 


Get particulars. 


Sunni-Glo Gardens Inc. 
Boiling Spings, Pa. 


The Marglobe Tomato Seed is all gone. 


“T'd quit the 
Canning 
Business!” 


the finest crop of tomatoes ever grown. 


F. O. Mitchell of Perryman, Md., was talking. 


He was speaking to an inquiring friend in the can- 
ning industry. 


““Yes, sir! I’d quit the business entirely before I’d 
go back to the old retort system. It wastes money 
—and we’re in business to make money. 


“‘We have made money with the A-B Pressure 
Cooker. It has solved our cookroom problems. It 
has done away with haphazardness— and we know 
before hand that we’ll get real quality. 


**A-B isn’t noisy. There is no din or clamor. No 
crates drop. No retort doors bang any more. We 
haven’t any army of labor intermittently employed, 
because the A-B takes care of that. One man takes 
the place of a whole force, in many cases amounting 
to ten men.’’ 


Mr. Mitchell was enthusiastic—as many other can- 
ners have been. 


Which is natural. 


With the A-B, cans pass direct from the closing ma- 
chine to the cooker—they are cooked and cooled 
there, and delivered ready for labeling or the ‘ware- 
house. 

There’s an A-B Pressure Cooker operating near you. 
More than a score are operating every working day 
of the year in evaported milk plants throughout the 
United States. And others are successfully cooking: 
Peas—String Beans--Corn—Spinach--Sweet Pota- 
toes—Meat Products—and a great many other food 
specialties. 


No matter what you prepare—there’s an 
_ A-B Pressure Cooker for you. 


This is one of a series of A-B Cooker- 
logues. Watch for the next one. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, III. 
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CROP REPORTS 


Condition of Canners’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 
ute. We urge your co-operation and invite your commu- 
nication. 


TOMATOES 


Dunreith, Ind., September 28—Had a fair run, 
quality good. About 40 per cent of 1925 pack. 

Elwood, Ind., September 28—The yield in this ter- 
ritory will run in the neighborhood of two and one-half 
tons per acre. We had expected to get two more pick- 
ings, but on September 24th we had another flood rain, 
which was the largest since 1913, and it has been rain- 
ing ever since. The plants here, which consist of about 
twenty, are closing down now. Their packs will run on 
the average of about 25 per cent of 1925. The total 
amount of pulp made from all of these plants will not 
exceed ten cars. Some of the packers sold standards 
and extra standard 2s early at $1.00 and $1.10 per 
dozen. The balance have withdrawn their quotations. 

Indianapolis, Ind., September 28—The packing 
season in this state is almost at a close. Weather con- 
ditions will not help nor destroy the crop now, as it is 
entirely out of the way. Ripe ones are harvested and 
very few green ones to be had. The most of the pack- 
ers in this State have run from 10 to 50 per cent of the 
1925 pack, with an average of about 30 per cent. Nearly 
all of the tomatoes being canned and very little pulped. 
Most of the canners have withdrawn their quotations. 
Within the last week good standard 2s sold at $1.05 per 
dozen and one car extra standard 2s at $1.15. There 
seem to be many quotations for No. 10 tomatoes and 
very few available at any price. One car of extra stand- 
ard 3s sold at $1.55 per dozen about ten days ago. They 
seem to be scarce also. Buyers for pulp have been a 
little slow about coming to the front. Nevertheless, it 
has been no hindrance of market conditions stiffening. 
It has been raining for the past several days and still is 
at the present time. It looks like the entire state is 
through. 

Kennard, Ind., September 28—Ran two days and 
closed. 

Knightstown, Ind., Sept. 28—Had a poor yield 
with fair quality. Closed on the 29th. Brokers are 
now trying to invoice the pack in order to find some 
available opportunities at the buyers’ prices, but are 
being disappointed. The pulp pack in this State will be 
about 10 per cent of the 1925 pack. 

Newcastle, Ind., September 28—About all the can- 
ners in this territory have closed their packing season, 
with about 20 per cent of the 1925 pack, quality being 
good. There was no pulp made at this place. The 
weather conditions annihilated many fields. 

Shirley, Ind., September 28—We closed on the 
25th with 25 per cent of our 1925 pack. Made very 
little pulp. Quality of our products good. 

Spiceland, Ind., September 28—Did not have 


enough tomatoes to suffice opening the plant. 


_  S$§traughn, Ind., September 28—Our packing season 
closed September 27th with 40 per cent of the 1925 
pack. We made one car of pulp, whereas in 1925 we 
made 16. Quality of our products good. 

Upland, Ind., Sept. 24—Crop in this section has 
completely 


been greatly damaged. Heavy rains 
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drowned out considerable acreage. This, with a re- 
duced acreage and about one-fourth normal yield, has 


. caused canners to call all their products off the market, 


and seem to be in no mood to sell until tomatoes have 
reached a high level on the market. 

Allen, Md., September 24—Crop about ended and 

yield uncommonly short and early ones very poor in 
quality. 
Federalsburg, Md., September 25—Contract acre- 
age less than 50 per cent of last year’s. Yield per acre 
less than one-fourth that of last year. Pack from con- 
tract acreage less than 10 per cent of last year’s. Un- 
contracted acreage in this section smaller than last 
year’s. No exact line, of course, to denote exactly how 
much smaller. Our total pack almost finished and just 
about 20 per cent of last year’s. Out of nine canneries 
in this immediate section of Caroline county, three did 
not operate at all. Total pack in this section of state 
less than 20 per cent of last year. 

Jessup, Md., September 27—25 per cent. This 
week will about finish. Quality up to last week poor. 

Joppa, Md., September 27—Acreage about 70 per 
cent. Yield 60 per cent. 

Monrovia, Md., September 29—Acreage about 25 
per cent below normal. About 30 per cent of normal 
yield. The most unsatisfactory season we have ex- 
perienced in 30 years. 

Pearson, Md., September 27—My crop is a failure. 

Sunnyburn, Pa., September 22—Packing a few to- 
matoes but there cannot be over 40 per cent pack. 

Bedford, Va., September 28—Crop is absolutely a 
failure. Not more than 10 or 15 per cent of a crop. 
Only put up about 500 cases No. 2s. 

Good View, Va., September 29—Yield of our 1926 
crop is about one-fourth of what it was in 1925. The 
quality of what we have canned was good, but we didn’t 
have any yield to the acreage. 

Kinsale, Va., September 25—About over. About 
50 per cent of a normal crop. : 

Lithia, Va., September 27—The acreage set this 
year was very much less than last year, due to several 
reasons. One was because of the price the canner 
could pay this year and many growers not planting any 
tomatoes at all. The acreage this year as compared 
with last year is about 40 per cent and the yield about 
75 per cent of last year. The pack is nearly done with 
us. One or two canneries hot running at all, and those 
that are operating are on several part days a week. The 
pack will be very light here. 

Salem, Va., September 25—Acreage very short 
compared with other years, but the crop is above the 
average and of good quality. I believe there will be 
about 50 per cent of an average pack in this section. 
Quite a number of factories not operating at all. 

Middletown, Ind., September 28—Had a 20 per 


cent pack and made two cars of pulp. Tomato crop is 
exhausted. 
CORN. 


Aberdeen, Md., September 25—Shoe Peg—Fin- 
ished canning. Quality excellent. Acreage normal. 
Yield about 60 per cent. 

Joppa, Md., September 27—Acreage 100 per cent. 
Yield 75 per cent. 

Monrovia, Md., September 29—Shoe Peg—Acre- 
age about normal. About 60 per cent yield. 

Blair, Neb., September 27—Finished packing. 
Closed September 24th, we packed 13,000 cases Fancy 
Country Gentleman, 5,000 cases Fancy Narrow Grain, 
32,000 cases Standard and Extra Standard Evergreen, 
making a total of 50,000 cases, 25 per cent less than we 
packed in 1925. In 1925 we had 658 cans per ton, or 
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Added Profits! 
Consistent Quality! 
Meeting Requirements! 


HEEKIN CANS 


Heekin Cans are built upon a reputation, gained through long years of constant 
improvement and quality production. The canner who specifies Heekin Cans 
assures himself of the protection that Heekin Cans give to every product— 
strong, durable, substantial—and Economical. 


Whatever your requirements may be there is a Heekin Can made to your 
specifications. Greater profits are ahead for the Canning Industry—the na- 
tional preference for canned goods demands the use of the best possible can 
for your product—Heekin Cans. 


Shipped in reinforced, corrugated boxes, light in weight but strong and sub- 
stantial, Heekin Cans are delivered to you with a saving on original box cost 
and freight charges. 


Write us today—tell us your requirements and problems. We will gladly assist you 


THE HEEKIN CAN CO. 


New, 6th and Culvert Streets “° Cincinnati, Ohio 
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2714 cases, and in 1926, 530 cans per ton, or 22 cases. 

Lebanon, Ohio, September 27—Sweet—Finished 
on September 15th. Packed 28,000 cases. 
would pack from 40,000 to 45,000 cases on the acreage 
we had. Acreage was about 500. Crop was light and 
cut was short. 

Stearnes, Va., September 22—About average crop. 

BEANS. 

Mobile, Ala., September 27—Stringless—Acreage 
10 per cent. Crop late and light yield expected. 

Allen, Md., September 24—Snap—Crop very 
short and not at all profitable. Bush—Yield about two- 
thirds of an average crop. 

Joppa, Md., September 27—Green—Acreage 100 
per cent. Yield 50 per cent. 

Monrovia, Md., September 29—Stringless—Acre- 
age normal. Yield about 70 per cent. 

TURNIP GREENS. 
Mobile, Ala., September 27—Acreage 70 per cent. 


Now planting. 
SWEET POTATOES. 
Mobile, Ala., September 27—Acreage 80 per cent. 
Crop condition now 75 per cent, because of late plant- 


ings. With favorable weather will beb fair to average 
crop. 
PIMIENTOS. 
Jackson, Ga., September 27—Have only about 20 
per cent crop. 
SHRIMP. 


New Orleans, La., September 23—Up to date there 
is estimated to be a 40 per cent short pack, and, with 
the second storm just passed, we even look for a 50 per 
cent pack for the fall of 1926. All boats are tied up 
from the effects of the storm and the canners idle. Just 
what the conditions are going to be when the boats go 
back out remains to be seen. However, the rush pack 
of fall shrimp is over, as most of the fishermen will be 
quitting shortly to engage in the trapping of muskrats. 
The few boats that will remain in the shrimping trade 
can by no means keep all plants running. After No- 
vember 15th will not be canning shrimp until about 


May of 1927. 
: OYSTERS 


New Orleans, La., September 23—Our plant will 
engage in canning about November 1st to 15th. Practi- 
cally no spot stocks are available at any price, other 
than a few odds and ends. 


CANNING NEWS AND NOTES 


What's doing in all parts of the Country. New firms, 
changes etc. 


Indianapolis, Ind., Sept. 21—Carl Wilde, special judge in 
Superior Court, Room 3, yesterday denied a petition for appoint- 
ment of a receiver for the Van Camp Packing Company. The 
ruling was made in a case in which Louisville (Ky.) capitalists 
sought the receivership. Hearing in the case consumed several 
days. Judge Wilde held that appointment of a receiver would 
cause injury to the stockholders in the company. 


Anderson, Ind., Sept: 19—A petition was filed yesterday by 
John D. Higbee, receiver of the Frankton Ideal Canning Com- 
pany, asking that the court dismiss the suit filed against the 
company on September 4 by Isaac E. May and instruct Mr. May 
to file his claim as an intervening petition in the receivership. 
No ruling has been made as yet by the court. 

Alexandria, Ind.—Plans that will eventually keep the Alex- 
andria Packing Corporation in operation practically the entire 
year are being considered by Roy J. Buffkin, head of the plant. 
Mr. Buffkin stated that the program of expansion at the factory 
would probably be started next year with the addition of corn 
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packing, and later other crops will be handled. The plant will 
be enlarged, and new machinery installed soon. 


Alexandria, Ind.—One of the women field agents of the 
State Factory Inspection Department was here recently to make 
an inspection of working conditions at the plant of Alexandria 
Pacing Corporation, where a large number of both men and 
women are employed. The result of her visit was very satisfac- 
tery, the sanitary conditions were among the best that had come 
under her observation in any similar industry in the State. 


Bangor, Mich.—The local cannery has been so prosperous 
this season that the erection of a new plant is planned. This 
decision will be determined at an early date. 


Martinsville, Ind.—The local paper under date of Septem- 
ber 11th gives us the following report: 


“With twenty-seven inches of water standing in the plant 
of the Van Camp Packing Company, the force of men at work 
putting up tomatoes were forced from their work Friday. The 
rising water did little damage to the stock at the plant, how- 
ever, as the goods were placed out of reach of the flood. With 
the temporary closing of the local branch of the plant during 
the rush of the tomato season, it became necessary to ship all 
the tomatoes to Indianapolis.” 


Hoopeston, Ill—A considerable percentage of the sweet 
corn crop here will be a loss due to the difficulty in gathering it 
because of the continued heavy rains. 


The Hoopeston and Illinois Canning Companies estimate 
that the loss already is about 1,000 acres. Men have waded 
through not only deep mud, but mud covered by several inches 
of water after and during the heavy rains. Quite a number of 
the mules became sick as a result of their exposure to the un- 
usual weather, and it has been necessary to take them from the 
fields and permit some of them to rest in order to keep them 
from dying. 

Murphysboro, Ill—The Murphysboro Chamber of Commerce 
is seeking to interest a big canning company in Murphysboro 
as a location for a cannery to salvage thousands of bushels of 
peaches and apples which annually go to waste. 


Bloomington, Ill—The wet weather has been a_ serious 
handicap to the canning companies in Central Illinois. The 
wagons sent to the fields are pulled by four to six horses or 
mules and at times go through water two and three feet deep. 


At LeRoy, where the Bloomington Canning Company oper- 
ates a plant, the corn gatherers have waded in water over their 
hip boots and these were discarded and the men have been going 
through the fields barefooted. 


Paxton, Ill_—Under date of September 18, the Bloomington, 
Ill., Pentagraph says: “The Paxton Canning Company has been 
packing 6,000 cases of corn daily. The crop this year has broken 
all records and it will be several weeks before the work is fin- 
ished. The quality of corn is excellent and the only drawback 
has been the wet weather, which has made the field work very 
hard and disagreeable. One thousand acres of corn has been 
canned, while 1,600 acres of corn remains in the fields. The can- 
ning season will last several weeks longer and night shifts will 
be maintained at the factory for much of this time. 


_Mt. Sterling, Ky.—The Mt. Sterling Canning Company is 
haviny such a successful run on tomatoes that it is planned to 
double the capacity of the plant next year. 


CONVENTION DATES. 


October 26-28—Wisconsin Canners, Fall Meeting, Mil- 
waukee, Wis. 


November 11-13—Indiana Canners, Lafayette, Ind. 
Noy. 30-Dec. 1—Western Canners, Semi-Annual, New 
Palmer House, Chicago, IIl. 


December 2-3—Iowa-Nebraska Canners. 


December ane Peach Growers, San Francisco, 
al. 


December 7 and 8—Ohio Canners. 
December 14—Pennsylvania Canners. 


Jan. 24 to 29, 1927—National Canners, National Food 
Brokers, Canning Machinery and 
Supplies, at Atlantic City. 


* > 
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CANNED FOODS WEEK 
November 10th -- 


Promote the Canning Industry and its many 
allied interests by emphasizing to consumers 
the extraordinary value of all products in tin. 


SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 
3500 East Biddle Street, BALTIMORE, MARYLAND 


New York Office: 17 Battery Place. 


When you buy quality, you are investing; 
When you buy cheapness, you are Spending. 


STEAM AND MILL SUPPLIES PIPE FITTERS—BOILER MAKERS 
MACHINISTS 

HEATING, VENTILATING PLAZA 6498-6499 


Why Not Eliminate 


the chief cause of swells and flat sours by the useof 


Cleaner and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


LANDRETH’S 


When you think of Seeds, think of Landreth, either for spot or 
future. We are the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and tair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 3 BRISTOL, PA. 


i 


CANNED FOODS WEEK NEWS. 
(Continued from Last Week) 


Plan a special canned foods display for the interior of 


your store. 


Your window display should make people stop 
to look. Your interior display should give 
them added incentive to buy. There should 
be variety and attractive arrangement, of 
course. Featuring different varieties on 
different days will help. 

Demonstrating new varieties on lines that you 
are specially pushing will lead many to buy 
who only stopped to taste. 


Tie up your advertising with the local committee’s pub- 
licity plans. 


If you want suggestions for advertising copy, 
the local committee can help you. 
In many places, too, there will be assistance in 


getting up letters to customers, handbills, 
etc. 


Use your telephone to interest customers who buy in 
that way. 


First, let them know that Canned Foods Week 
is coming. Then, when the sale is on, as- 
sign a clerk to sell by ’phone. 


Work out a plan for quantity purchases that will appeal 
to your patrons. 


Some grocers find it pays to make up a spe- 
cial quantity list of prices, giving a discount 
for sales in dozen cases or case lots. 

Others offer case assortments, the buyer being 
privileged to make up the assortment from 
a selected list. 

_ Still others offer dollar or two-dollar baskets, 
the basket going with the goods. 

Whatever the plan, offer your patrons some 
incentive for buying both quantity and va- 
riety. 

When the housewife has a stock of canned 
foods in her pantry she uses more canned 
foods than if she makes occasional pur- 


chases. That means more sales in the fu- 
ture. 


Prepare your clerks to answer questions about your 
stock. 


It’s easy to miss a sale when a customer 
“stumps” your clerk. Have the clerks go 
over what is on your shelves, so they will 
know where the goods come from, the sizes 
of the cans, the grades, etc. 

Every clerk should be sure of his information, 
and sure of himself. That creates confi- 
dence and makes selling easier. 


Be sure you have the stock needed to take care of the 
business Canned Foods Week will create. 


To disappoint a prospective customer is to lose 
not only an immediate sale, but the chance 
of securing a steady customer. 

Do not advertise what you don’t have in quan- 
tity sufficient to supply the demand that 
will come. Or if you have only a limited 


supply, put it on a first-come-first-serve 
basis. 


THE CANNING TRADE 


October 4, 1926 


Remember, Canned Foods Week is a campaign to make 


friends for canned foods, and more business for the 
grocer. 


Permanent business is built on quality. Can-, 
ned Foods Week is not an occasion to unload 
goods that will not make friends for both 
the canning industry and the grocery trade. 

If you have in stock goods that have not 
moved because they do not satisfy the de- 
mands of your trade for quality, keep them 
off your shelves during Canned Foods Week, 


else the very purpose of the sales drive will 
be defeated. 


WHAT NEXT ABOUT SAUERKRAUT? 


HEY are continually finding new reasons why we 
must eat Sauerkraut. We will have to stop them 
someway as Heaven knows what will happen next. 
Look at this! 
Clyde, Ohio, Sept. 23, 1926. 

Duluth, Minn., was considering the advisability of 
treating the people with iodine through the medium of 
the drinking water. A public meeting was held to 
discuss this proposition. 

But a short time before the meeting, a citizen, 
opposed to introducing iodine into the City water, 
brought out a letter written by William Howard Hay, 
M. D., of Buffalo, to the American Medical Liberty 
League of Chicago. Some one had asked Dr. Hay what 
he thought of Duluth’s proposition. Here follows a 
part of his reply, which appeared in an editurial column 
of The Duluth Daily News Tribune, August 8th, 1926, 
“Todine—A Warning”. 

“We have no proof that inorganic iodine is ever 
acceptable to the body in health or disease, and in 
appreciable dosage, continued over a considerable time 
there is developed a catarrhal condition that is called 
iodism, and that very seriously interferes with health, 
notably with nutrition. 

“T would surely condemn the use of iodine or 
iodides in any form except as provided by Nature in 
various plant foods, many of them many times richer 
in iodine proportionately, than man. 

“The effects of iodine taken to the point of a mild 
iodism are too lasting to be treated lightly. Why take 
such a chance, when cabbage or sauerkraut eaten once 
or twice a week would surely supply all possible needs 
of this ingredient of the body. 

“Verily, the asininity of the waning medical ma- 
chine is scarcely to be believed.” 

Another wonderful health boost for kraut. We 
thought all the health properties in Kraut had been 
exploited. What shall be next? 

ROY IRONS, Secretary. 
National Kraut Packers Association. 


THE IMPORTANCE OF A GOOD FOREMAN 
OR SUPERINTENDENT 


ELATIONS between employer and employees in 
this country are better today than ever before in 
the opinion of Robert H. Spahr, industrial re- 

lations expert of the Chamber of. Commerce of the 
United States, as expressed in an address before the 
First Annual Industrial Extension Conference held at 
Rutgers University, New Brunswick, N. J. Mr. Spahr 
said this greatly improved relationship was attributable 
in a large measure to better foremanship. 
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PEA GRADERS 


Sinclair-Scott Company 


Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Manufactured and Sold by 


DO YOU KNOW THAT THE 


HANSEN FRUIT and VEGETABLE FILLER 


Fills Tomatoes Practically Automatically but Produces Hand Pack Quality! 


\ 


Hansen Canning Machinery Corporation, 


No cutting, tearing, shaking or squashing of 
whole tomatoes to spoil the appearance and quality 
of the pack. 


Canners everywhere are enthusiastic over the 
results they have obtained by using this machine to 
fill tomatoes, beets, cherries, cut beans, berries, 
fruits, etc. 


Manufacturers of the following Master-Built Machinery 
Fruit and Vegetable Filler Automatic Kraut Machine 


Sanitary Can Washer 
Corn Cooker Filler 


Conveyor Boot Pea Filler 


Cedarburg, Wisconsin 


5 
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“The foreman,” he declared, “occupies a strategic 
position in modern management. He is in a position 
to make or break relations, in view of the fact that to 
the employee he represents the management; he wields 
an untold influence; he is the boss to the men and they 
judge the company accordingly, and in the final analy- 
sis a company is judged by the acts of its individuals 
and in the same manner that a man is judged by the 
company he keeps. The company’s labor policy is no 
sounder than the actual working policy of each of its 
foremen. On the other hand, the foreman represents 
the men to the management and naturally if the men 
in the ranks do not have confidence in him he works at 
a tremendous disadvantage. The job of the foreman 
is to get results—he holds the key to productive 
capacity.” 

“It is a commonly recognized fact”, Mr. Spahr 
went on to say, “that the human being responds to 
leadership rather than pressure. Conseyuently the 
older type of foreman is passing out and the modern 
foreman is taking his place. Experience has shown 
that he must have a square deal for everyone, that he 
must be dependable, that he must be open-minded, that 
he must be the one who truly serves. Better fore- 
manship as a modern business policy is a paying prop- 
osition from every angle”. 


Mr. Spahr explained that more and more com- 
panies are carrying on foreman training methods, but 
that much remains to be done in this respect. In 
addition to this, Mr. Spahr pointed out, universities 
and colleges, particularly the state supported insti- 
tutions through their various Extension Departments 
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are showing increased interest in foremanship instruc- 
tion. 


Mr. Spahr urged closer cooperation between men 
in industry and educational experts in promoting fore- 
man training activities. 


SALMON PACK IN BRITISH COLUMBIA. 


EPORTS from canneries indicate that the salmon 
R pack for British Columbia at the close of this 
season will be one of the largest on record. Re- 
turns so far reported are larger at this time of the year 
than ever before. Total figures from the Fisheries De- 
partment to August 21, 1926, are given as follows: 

The sockeye pack is 260,914 cases as compared 
with 369,151 cases at the corresponding date last year, 
and 345,750 cases for 1924; 

The blue back pack is 15,022 cases as against 6,429 
cases to August 21 last year; 

1,262 steel-heads have been packed, as compared 
with 1,089 cases to the same date, 1925; 

41,574 cases of springs have been put up so far 
this season compared to 37,921 for the same period 
in 1925; 

Pink salmon is larger than all other varieties, 
645,213 cases have been packed to August 21, 1926, 
compared with 238,911 cases packed during the same 
period, 1925; 

56,646 cases of chums and 34,575 cases of cohoes 
have been packed so far this season. 


The above report was made by American Consul 
Robert M. Newcomb, Victoria, B. C., September 2, 1926. 


PATENTED 


MORRAL BROTHERS 
MORRAL, OHIO 


Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


It will pay you to write at once for our prices 
and further particulars. 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGSsFDRY & MCH. CO., Ltd., Hamilton, Ontario, Sole Agents 


PATENTED 


for Canada 


TANKS--TOWERS--WATER SYSTEMS 


TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for Tanks 
Blending Pulp Bells 
Storage Mixing Flags 
Washing _— Pasteurizing Transmission 
Fire Protection Water Supply Radio 


Wood Stave Pipe--- Silos . 
THE BALTIMORE COOPERAGE TANK & TOWER COMPANY 
BALTIMORE, MARYLAND 
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Boost Canned Foods Week. 


ROGERS BROS. SEED CO. 
Breeders & Growers 
Canners, Varieties 
Peas - Beans - Corn 
CHICAGO, ILL. 


Essentials Reg. Trade Mark 
Foundation Stocks 
for Critical Selections 
Intense Breeding 
Good Seed 


Expert Supervision 


Found 


ROGERS 


=< 
Plant No2 Cicero, lil 


ARABOL 
Adhesives for Food-Packers 


Whether you pack in tin or glass, 
this organization can supply you 
with the right glue for labeling your 
containers, and save you money. 


Let us know if your labeling is done 


by hand or machine and we will be 
glad to send free samples. 


THE ARABOL MFG. CO. 
New York: 110 East 42nd St. l 
Chicago: (Cicero), Ill. Boston: 12 Commercial Wharf 


HIGH GRADE | 
THERMOMETERS — 


For all Canning Purposes. 


All Makes of .Thermometers 
Repaired. 


Accuracy Guaranteed. 


Write For Prices. 


Phila. Thermometer Co. 


915 Filbert Street, 
PHILADELPHIA, PA. 
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| ( ) T ll 
Stans > 
° 
in 
90 
180 
g 


20 


GOOD-BYE 1926 TOMATO PACKING SEASON 
Federalsburg, Md., Sept. 25, 1926. 


of tomatoes will be harvested in the Tri-States 
and Virginia. One more small picking will about 
get them all. 

No matter what kind of weather we have from now 
on the vines, whether they be green or not are devoid 
both of blossoms and fruit. This situation came about 
owing to frequent rains which either washed thd 
blossoms off, or caused them to rot. 

Some factors have seen fit to remark that probably 
the Canner did not try and pack the tomatoes, or else 
the farmer did not pick them. They are absolutely 
wrong for we have never seen vines more cleanly 
picked than this year. Do you think that the farmer 
will let tomatoes rot on the ground when he can get 
from 50c to 65c per *% basket for them? This alone 
should be sufficient proof. : 

As far as the Canner is concerned, some could not 
operate for lack of sufficient fruit; but others hauled 
the tomatoes for miles and every one of them went in 
tin cans, except what has been purchased the last few 
days by Campbell and others in their line. 

As to the carry-over we leave this to your good 
judgment, but will add: The Jobber says the canner 
has them and the Canner says the Jobber has them. 
We think the consumer has already received the bulk 
of 1925 pack. 

We are now compiling a summary of about 90 
packers who operated both this year and last. Will 
also give you some data on the packers that operated 
last year and did not this. We are quite sure this will 
give you a very comprehensive idea between the 1925 
and 1926 pack. 

Today’s quotations: No. 1 tomatoes 65c; No. 2’s 
$1.00; No. 3’s $1.50; No. 10’s $5.25. Will be pleased 
to serve you. 


B Y the time this reaches you most of the 1926 crop 


E. A. COBEY & CO. 
GRADE DEFINITIONS FOR KRAUT 


E are enclosing copy of a circular sent out to 
W the wholesalers and chain stores of the U. S. 

The grades for Sauerkraut, as shown in the 
letter, are those adopted by this Association at a meet- 
ing in Louisville. 

As stated in former letters on this subject, it is 
our object to get these grade definitions into trade 
practice. When this is done, and Sauerkraut is bought 
and sold by its grade, the Bureau of Chemistry will 
“peo make these definitions a part of the Pure Food 

aws. 

A number of our Members are going to label their 
kraut by grade right away, for they know that as soon 
as these definitions are generally accepted, they will 
get a good price for good kraut, and that poor kraut 
will no longer be in competition with good kraut. 

We hear that a number of buyers are using the 
words “First Quality” in the sales contracts—which 
shows some progress. 


ROY IRONS, Secretary. 
FIRST QUALITY 


First Quality—Sauerkraut shall have a normal 
characteristic kraut flavor, indicative of a properly 
fermented product; bulk kraut not less than 1.50 per 
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cent, total acidity, termed lactic, 1.00 per cent in canned 
kraut; the shreds shall be uniform, of medium thick- 
ness and reasonable length; of firm texture, reasonably 
free from broad pieces of cores and from black spots; 
the color should be light straw or golden. 


SECOND QUALITY 


Second Quality—Sauerkraut shall have a reason- 
ably sour flavor; bulk kraut not less than 1.50 per cent 
total acidity, termed lactic, 1.00 per cent in canned 
kraut; of indifferent cut, may contain broad pieces of 
cores; may be yellow, light brown, or dark in color; 
may be tough or with a tendency to softness; but must 
not be slippery, mushy, nor putrid. 

“The fill, salt content and acidity of all grades must 
comply with U. S. Government Regulations.” 


ROYAL F. CLARK 
H. P. STRASBAUGH 
JAS. A. ANDERSON 


‘ Have Endorsed This Seal 


PRICES 

Postpaid 
PANTRY 1M © $2.00 
2M © 1,90 
CANNED FOODS 
WEEK 5M @ 1.75 


NGV.IOT TO 20% 1926 
© 4 GAMSE & GROLITH 
BALTIMORE MD’ 


10M 1.50 


Beautifully Lithographed 
in Colors. 


Help this Splendid movement by using 
Seal on your. Stationery. 
Order from 


H. GAMSE & BRO., Baltimore, Md. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 


BROKERS and COMMISSION MERCHANTS 
l Canners’ Accounts Solicited for Tip-Top Buyers. 


Sanitary cans, lithograph- 
C ANS _ edor plain—for all your 
| canning needs. 
WHEELING CAN COMPANY, 


Wheeling, West Virginia 
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Twenty-eight Machines to One Company 
Bliss High Speed Automatic Body Makers 


Duplicate orders are without ques- 
tion the best recommendation any 
article can have. A number of can 
manufacturers have by duplicate 
orders increased the number of 
Bliss Body Makers in their plants 
to a total of twenty-four, and one 
concern to twenty-eight. There is 
a good reason. Ask us why. 

-We have a new Body Maker 
which operates at 250 a minute on 
cans of the No. 2 size and smaller. 
Send for details. 


BLISS MACHINERY 


E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,9. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 
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CANNERY SUPPLIES 


A. K. Robins & Co., Inc. 


Retorts—Process 


Kettles— Baltimore, Md. 

All sizes 
obt. Sinda arry Stansbury 
Robins Steam Hoist 


QUALITY IN THE SEED 


IS NECESSARY 


FOR QUALITY IN THE CAN 


We grow only quality seed. Our satisfied customers are our best reference. 
We stand on our record. 


Canners’ Varieties of Seed Peas Exclusively. 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 


% 
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HOW 1926 PEAS GRADED 


By The Bureau of Agricultural Economics, 
U. S. Department of Agriculture. 
Alaska Peas Ran Largely to 2’s and 3’s—Sweet Peas 
More Normal, 


Alaska Smooth Round Peas (72 Reports), Per Cent 
Grades of Peas—Sieves 1 to 5 
1925 1 


5 926 
No.1 No.2 No.3 No.4 No.5 No.1 No.2 No.3 No.4 No.5 


State— 
Colorado  «..cc0..0.: 2.0 8.0 30.0 40.0 20.0 1.0 7.0 25.0 45.0 22.0 
Delaware ............ 0 20.0 40.0 40.0 0 0 36.0 46.0 18.0 0 
18.5 29.7 34.2 17.6 0 25.1 48.2 22.2 45 0 
TRAIAN | scsisccvsence 0 5.0 35.0 60.0 0 0 7.0 50.0 43.0 0 
DATS Seon 3.7 17.0 50.0 28.1 1.2 22.0 41.0 18.0 17.0 2.0 
Maryland ........... 7.3 21.4 44.38 25.8 1.2 3.7 19.4 44.5 30.2 2.2 
Michigan ............ 1.4 2.5 17.1 35.4 48.6 1.6 10.6 32.6 29.4 25.8 
Minnesota .......... 6.5 19.0 42.3 32.2 0 18.9 32.5 39.0 9.6 0 
New Jersey........ 15.7 24.4 42.2 17.7 0 27.1 25.9 30.1 16.9 0 
New York............ 5.8 18.8 39.4 34.3 2.7 5.3 18.8 42.0 31.3 2.6 
CT 7.3 21.4 $8.4 32.4 .5 5.5 16.4 43.2 21.9 13.0 
Pennsylvania...... 1.5 14.1 43.9 28.7 11.8 2.9 15.0 46.1 29.4 6.6 
Wisconsin .......... 4.7 18.4 35.7 31.0 10.2 6.6 25.0 40.6 23.0 4.8 


Average...... 5.3 17.7 36.0 32.1 8.9 7.3 23.6 39.3 24.0 5.8 


SWEET WRINKLED PEAS 
All Varieties (62 Reports), Per Cent 


Grades of Peas—Sieves 1 to 5 
1925 1926 


State— No.1 No.2 No.3 No.4 No.5 No.1 No.2 No.3 No.4 No.5 
California .......... 2.6 5.6 14.5 31.1 46.2 2.1 5.3 12.9 27.8 51.9 
Colorado ............ 0 7.0 26.0 48.0 19.0 0 7.0 24.0 45.0 24.0 
0 13.2 18.6 37.5 30.7 0 14.5 21.5 36.2 27.8 
4.2 12.2 34.3 48.8 4.6 13.3 29.0 29.5 23.6 
Minnesota .......... 2.4 8.7 22.1 35.7 31.1 3.4 12.2 24.4 37.1 229 
New York........... 3.2 14.2 21.7 35.0 24.9 2.3 15.1 22.6 36.5 23.5 
CT een 2.2 10.9 22.9 40.7 23.38 .8 5.8 11.4 26.6 55.4 
UES SRS eee: 2.5 6.7 28.6 42.0 25.2 2.38 9.5 22.2 37.8 28.2 
Wisconsin .......... 2.0 17.8.14.1 27.5 48.6 2.8 10.4 21.8 34.4 30.6 


Average...... 2.7 10.5 17.4 31.0 38.4 2.4 11.3 21.7 35.0 29.6 


*All varieties include Green Admiral, Yellow Admiral, Hors- 
ford, Petit Pois, Horal, Advancer, Badger, Lincoln, Perfection, 
Delicatesse, and Rice’s No. 13. 


DOMESTIC EXPORTS OF CANNED AND DRIED 


FOODS. 
Month of August 8 Months Ended August 
1925 1926 1925 1926 
Total canned meats. 
lbs.. 1,174,340 1,396,768 12,431,839 11,040,199 
410,439 471,392 3,869,047 3,723,533 
Total dairy products. 
Lbs. 14,330,762 8,643,725 119,916,777 89,855.380 
$..... 1,921,273 1,209,591 16,677,089 13,114,100 
Total canned vegetables. 
Lbs. 6,334,297 4,584,648 31,545,769 39,077,223 
$.... 727,216 468,370 3,607,217 3,861,382 
Total dried and evap. fruits. 
Lbs. 23,848,440 20,821,060 129,970,321 141,902,362 
$..... 2,045,827 2,076,058 10,909,902 12,608,380 
Total canned fruits. 
Lbs. 24,745,356 33,167,278 90,150,892 107,353,060 
$.... 2,445,85% 3,515,063 9,198,007 11,245,096 


Beef, canned. 
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1,486,301 


Lbs. 135,612 199,371 1,860,760 

dis 48,103 75,820 494,656 715,615 
Sausage, canned. 

Lbs. 236,805 305,280 2,742,504 2,505,643 

$.... 61,886 91,224 745,677 769,940 
Milk, cond., sweetened. 

Lbs. 3,153,232 2,138,538 28,287,544 26,796,466 

= 493,688 328,275 4,340,810 4,150,946 
Milk, evap., unsweetened. 

Lbs. 9,967,392 5,656,725 75,719,671 53,376,579 

$..... 1,032,478 585,112 7,642,605 5,535,324 
Salmon, canned. 

Lbs. 4,971,702 3,269,566 26,482,730 19,643,596 

= 904,654 494,864 4,094,965 2,898,682 
Sardines, canned. 

Lbs. 3,075,076 1,119,082 38,476,288 42,194,800 

$.... 282,336 113,145 3,171,257 3,566,725 
Raisins. 

Lbs. 11,322,048 8,648,010 48,961,263 56,313,767 

691,525 688,255 3,585,845 4,612,849 
Apples, dried. 

Lbs. 334,724 476,502 6,198,835 8,229,967 

$.... 44,041 43,854 785,084 938,516 
Apricots, dried. 

Lbs. 3,969,626 4,352,112 8,628,850 8,607,670 

669,062 934,665 1,437,482 1,803,708 
Peaches, dried. 

Lbs. 109,830 342,910 2,154,047 1,124,257 

Bias 12,007 49,384 224,204 188,942 
Prunes, dried. 

Lbs. 9,004,595 6,395,025 60,068,185 63,009,236 

$.... 614,650 293,134 4,401,560 4,446,981 
Apricots, canned. 

Lbs. 5,407,383 6,822,378 20,036,233 19,535,016 

473,279 678,140 1,763,095 1,936,085 
Peaches, canned. 

Lbs. 7,870,275 11,480,876 27,256,689 29,494,189 

$...° 689,152 1,183,509 2,688,524 2,983,070 
Pears, canned. 

Lbs. 3,287,702 5,161,048 11,306,340 20,089,191 

$.... 406,395 605,935 1,488,786 2,403,697 
Pineapples, canned. 

Lbs. 3,597,859 5,404,583 15,486,435 16,898,963 

$.... 360,962 483,722 1,676,329 1,575,659 


“CAPT” DONALD PRIMROSE SETS 
WORLD RECORD 


Well known can maker drives speed boat to victory— 
Has the will to win learned from “cans”. 


to driving one of the latest models of speed boats 

in a regata against the best in the country, but that 
is what Donald Primrose, Secretary of the Phelps Can 
Co., of Baltimore and Weirton W. Va. has just done, 
and come away with a world’s record. To look at 
“Donald” is to feel better for he radiates health and 
happiness, as all of you know who have often seen him 
at National Conventions by his jovial personality. 
And now we know where he gets his ruddy complexion 
and rugged health—as a Captain of his own boat, 
La Palina of the Maryland Yacht Club, and winner of a 
world’s record. He is a son-in-law of Walter Phelps, 
head of the Phelps Can Company, makers of packers 
cans and one of the foremost if not the leading maker 
of milk cans. 


Here is the way the sports page of the daily paper 
treated this great boat race. 


I T may be a far cry from making tin cans for canners 


> 
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The small unit method of 
operating is unnecessarily 
expensive; install the Pfau- 
dler Vacuum Method. Com- 


plete details on request. 


Illustrations Speak Louder than Words! 


q The illustration at the left is the cause of Pfaudler’s 
efforts to improve canning efficiency. 
“Tam pleased to inform you q The effect is illustrated at the right. 
If you decrease the number of units, vacuumize 


ven itself to be a wonderful 
machine. It has certainly 
been the means of bringing 
to us much additional business 
and protit. We find that 
flavor of products processed 
in your machine is much im- 
proved over the open kettle 
process.” 


Signed Harry A. Bliss 
Natural Products Co., 
Boston. 


Tomato Cookers 
Pre-heaters 


the cooking process in glass-lined equipment, you’ re 
bound to get a better product at a lower cost. 
Users of the Pfaudler Vacuum Process make a 
‘*Blue Book”’ of the canning industry: —H. Baron 
& Co., Kirgan Bros. Co., McNiel & Co., J. E. 
Goeld & Co., Richard Son Corp., Goodwin Preser- 
ving Co., Natural Product Co., Best Clymer Co., 
Bear Stewart Co.,—and many others. 


THE PFAUDLER COMPANY 


ROCHESTER, N. Y. 


Canning Division 


Vacuum Pans 
Brine Tanks 
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“Running in the last eleven laps of the mile and a 
half triangular course after dark and without lights, 
La Palina, a 151-class hydroplane flying the burgee of 


the Maryland Yacht Club, yesterday won the longest 


endurance race on record for boats of her class in the 
closing event of the first annual regatta of the Mary- 
land Yach Club, held in Baltimore Water Stadium, 
Spring Gardens. 

La Palina, piloted by Capt. Donald Primrose and 
C. Allan Davis, finished twenty-one laps of the course, 
covering a total of thirty-one and a half miles and 
establishing a world’s record endurance run for boats 
of the 151-class hydroplanes. 

One hour thirty-seven minutes and twenty-one 
seconds was La Palina’s time for completing the race, 
during which she broke down three times, but refused 
aid and finally finished ahead of three other craft, in- 
cluding Miss Spitfire VI, one of the fastest boats of 
this type in the world. 

The race, which was scheduled to be a fifty-mile 
test, was probably the most unique speed event ever 
held. Never before had such a race for boats of the 
151-class been attempted, and never in this section of 
the country, at least, was a race run under similar cir- 
cumstancecs. 

By a similar coincidence La Palina was one of the 
smallest point scorers in the four heats for the 151- 
class hydroplanes, having come through the contests 
with a total of forty-three points. 

It was late in the afternoon when the four boats 
participating in the race faced the starter and went 
over the line on their long grind. Besides La Palina 
the boats taking part were Miss Spitfire VI, driven by 
S. L. Reed, Buffalo; Miss Norfolk, Matthew Waller, 
Norfolk, Va., and Miss Portsmouth, W. J. Dunn, Nor- 
folk. 

They went over almost as a unit with the excep- 
tion of La Palina, which was well behind the others. 
Miss Spitfire leaped to the fore, and as lap after lap was 
reeled off it looked as if she was a sure winner. Miss 
Norfolk withdrew and was towed in after completing 
six laps; Miss Portsmouth gave up after going twenty 
laps, and Miss Spitfire was out of the running just be- 
fore completing twenty laps. 

La Palina, which the judges had regarded as some- 
what of a “joke” entry, continued in the face of many 
adverse circumstances. Three times she misfired, 
halted and stopped, and three times her tender boat of- 
fered to tow her in. Captain Primrose, however, re- 
fused. He was out to win, and on each occasion he 
quickly got La Palina hitting on all her cylinders once 
more. 

It was impossible to see the tiny craft as she sped 
around the course during the last laps of the race, but 
from the staccato sound of her exhaust one knew that 
she was continuing around the course. Mile after 
mile she rounded until she had completed enough laps 
to make sure that she had won the grind. Then she 
came alongside the regatta committee boat. 


Few Greet Victer—La Palina’s was almost an un- 
heralded victory, however, for there were no cheering 
ee to greet her as she flashed across the finish 
ine. 

The thousands that had crowded the Hanover 
street bridge and had shouted from the gaily bedecked 
spectator boats earlier in the day had quit the course 
long before she finished the test that will go down in 


the history of speed boat racing as one of the most re- 
markable ever run. 
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La Pallina wins a handsome trophy for having car- 
ried on.” 


Some of the fastest boats in the country took part 
in the great regatta held in the wonderful water sta- 
dium in Spring Gardens, part of Baltimore’s harbor. 


And so our doughty Captain has a right to smile broad- 
ly at the victory. ; 


STANDARDS FOR GRADING OF BEANS. 


NITED States standards for the grading and mar- 
keting of beans have been issued by the Bureau 
of Agricultural Economics, it has just been an- 
nounced in the Department of Agriculture. The stand- 
ards for soy beans, issued September Ist, 1925, have 


been revised as a result of further studies during the 
last season. 


The standards for beans are the result of inten- 
sive studies and extensive investigations of the indus- 
try and of suggestions received from commercial ayen- 


cies experienced in the grading of this commodity, bu- 
reau officials stated. 


The adoption of the standards by all agencies en- 
gaged in handling beans, it is held, should promote uni- 
form grading and facilitate marketing. 


The standards include all kinds of beans produced 
in the Continental United States commonly sold in the 
ary threshed state and used for edible purposes. Six- 
teen classes of beans have been listed with the grade 
requirements of each. 


Variations Made in Grouping—Because of varying 
conditions of production, methods of preparation for 
market and requirements of consumers the same factor 
limits and groupings are not applied in grading all 
classes of beans. The grade or quality of beans de- 
pends on their wholesomeness for food as evidenced by 
their general appearance, the degree of freedom from 
moisture and such defects as split beans, damaged 
beans, foreign material of any nature, and mixtures of 
other kinds or classes of beans. The standards have 
been constructed, it is pointed out, so as to give proper 
weight to each factor in proportion to its effect on the 
commercial quality of the product and the difficulties 


attending its elimination. These terms have all been 
defined. 


Federal bean inspection is autorized by a clause 
in the annual Appropriation Act for the Department of 
Agriculture. The general plan for conducting this ser- 
vice provides for the employment of Federal bean in- 
spectors at shipping points and at important terminal 
markets under co-operative agreements between the 
Bureau of Agricultural Economics and organizations 
such as State Departments of Agriculture, commercial 
exchanges, and dealers’ and growers’ associations. 


Under these agreements, persons who possess the 
necessary qualifications are trained and licensed as Fed- 
eral bean inspectors and their work is supervised by 
the bureau. The organization co-operating with the 
bureau pays the inspector for his work and pays all 
local expenses, such as office rent. The co-operating 
erganization, it is pointed out, usually collects the fees 
charged for inspections made under agreements of this 
kind. The funds obtained in this way are divided be- 
tween the local organization and the United States De- 
partment of Agriculture in such a manner as to repay 


as nearly as possible for the expense incurred in the 
conduct of the service. 
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MANUFACTURERS OF 


Green Pea Viners 
Green Pea Feeders 
Green Bean Snippers 
Green Bean Graders 
Green Bean Cleaners 
Green Bean Cutters 


Can Markers 
Lift Trucks 


Conveyors 


Special Machinery Built to Order. 


SPECIAL AGENTS: 


A. K. ROBINS & COMPANY, INC. 
Baltimore, Md. 


LEAVITT & EDDINGTON CO. 
Ogden, Utah 


BROWN BOGGS FOUNDRY &MCH. CO. Ltd. 
CHAIN DRIVE TO STRAW CARRIER Hamilton, Ontario 


CUT BEVEL GEARS MOUNTED IN RIGID FRAME 


CHISHOLM-RYDER CO., INC. 


NIAGARA FALLS, N. Y. 
SUCCESSOR TO 
CHISHOLM SCOTT CO. S. M. RYDER & SON 
Columbus, Ohio & Niagara Falls, N. Y. Niagara Falls, N. Y. 


DEL MONTE PICKLES 


in cans—the modern 
way to sell them— 


The DEL MONTE organization has 
been a pioneer in this modern way 
of selling pickles. 


DEL MONTE Canned Pickles pro- 
vide the really satisfactory way to 
handle this product. They eliminate 
the waste of bulk business, the 


trouble of handling and the danger |) | Ck | 5 
of spoilage or deterioration. KI | LES 


Best of all, they put a “‘trade-mark’”’ 
on the product itself—a buying guide 


Sliced Sours Peeled Onions 


‘your customers know and trust. Packed in the following sizes and varieties: 
Sweet Gherkins Sliced Dills 
Sour Dills, 
Sweet Mixe Sweet Midgets 
CALIFORNIA PACKING CORP. Sweet Mixe Sweet Midge 
San Francisco, California Sliced Sweets Chow Chow 
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Inspections may be made either at original ship- 
ping points or at terminal markets, and are made on 


the basis of a representative sample drawn from the lot. 


in accordance with methods which have been pre- 
scribed by the chief of the bureau. 


Certificate of Inspection Issued—lInspectors are 
retired to issue an inspection certificate, stating the 
quality of the beans inspected in terms of the United 
States Standards. 


If a lot of beans is located too far from an inspect- 
or’s office to permit of having a sample drawn, a sample 
of two pounds or more may be taken by any one inter- 
ested and submitted to the nearest inspector or to the 
Washington office for inspection. If moisture is sus- 
pected as being a grade determining factor the sample, 
officials stated, should be placed in a moisture proof 
container in order that the resulting grade may more 
closely represent the true grade of the lot at the time 
of sampling. Under this “sample inspection” certifi- 
cates of grade which are issued show the size of the 
sample and state that the quality and condition is that 
of the sample only. The value of a certificate of this 
kind depends on whether the sample is truly represent- 
ative of the lot from which it was taken. 


Appeals from original inspection are provided for 
in cases where the beans have not undergone a change 
in condition or quality since the taking of the original 
sample. Additional inspection also may be obtained at 
any time for the purpose of providing an up-to-date 
certificate. 
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AS. BROKERS NOW SEE TOMATOES 


Springfield, Mo., Sept. 23, 1926. 


HE Tomato canning season is practically at an end 

i in our district. Only 50 per cent pack is the 

verdict. Highest estimate now is a total pack of 

10,000,000 cases for the United States, as compared 
with a 20,000,000 case pack in 1925. 


On orders submitted immediately, we will do our 


’ utmost to confirm sales at prices listed below, but don’t 


be surprised if there is further advance in market 
prices before your order reaches us. 


All Tomatoes offered are Hand Packed Goods, 
shipment in Fibre Cases. 


24 No. 214 Stds. (not many).......... 115 1.20 1.25 
24 No. 3 Stds. (very few)....... 130 1385 1.40 

6 No. 10 Stds. (if obtainable)...... 4.50 4.75 5.00 


Canners don’t seem interested in selling for No- 
vember and December shipment. 


Prices quoted f.o.b. shipping points Southwest 
Missouri and Northwest Arkansas, wherever it is pos- 
sible to secure confirmation. 


Jobbing Grocers who further delay purchase of 
Tomatoes will undoubtedly pay higher prices than 
those quoted above. 


W. D. MASSEY BROKERAGE CO. 


CLOSED RETORT 


PICKING TABLE 


MACHINERY for 


PEA BLANCHER 


BERLIN 
CHA 


Berlin-Chapman Company 


Tri-States Salesman:—H. R. Harding, 2827 Winchester St., Baltimore, Md. 


COMPLET 
ALL CANN 
Berlin, Wis. 


— 
| 
CORN SHAKER 
4 
teal 
ING PLANTS 
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GOOD 
SEED PEA Peas That 


Please”’ 
STOCK 


ig takes exceptionally good seed pea stock to produce the kind of High Quality 

canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up to a standard that’s far 
above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 


KIEFER WASHING EQUIPMENT 


As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER washes jars, bottles, 
tumblers before filling. Assures you of a clean package for 
your product. 


For cold or hot water rinsing, or hot water rinsing and 


steam sterilization. 
ROTARY RINSER 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the oe MAD 
labeler free from the product that has been splashed or ee a a 
spilled upon them—ready to display your product to [ 
the best advantage. 


SPRAY CONVEYOR 
Write for our catalog of food product packaging equipment. 


THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


For Sale—Factories 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE— 
4 1919 model ‘‘Peerless’?’ Huskers $75.00 each 
4 1919 model ‘“‘Invincible’’ Huskers $45.00 each 
5 ‘‘Morral’’ Single Huskers $35.00 each 
1 Ayars Exhauster 
1 Hawkins Exhauster 
1 Lot Steam Engines 8 to 25 H. P. both Horizontal 


and Vertical 
3 40x 48 open kettles 
15 4 tier Process Kettle Crates 
1 No.1, 2and 3 ‘‘Burt’’ Labeler 
1 No. 10 Labeler 
1 No. 1, 2and 3 ‘‘Knapp’”’ Labeler 
250 ft. Roller Gravity Conveyor 
Canning Machinery Exchange, 
Third and Dillon Streets, 
Baltimore, Md. 


FOR SALE—2 Sprague Elevators for Cut Corn, used 
for conveying from Cutter to Silker or from Mixer to 
Cooker and Filler, standard length 10 feet. Used but one 
season and in good working condition. Price $75.00, f.o.b. 
factory. 

One 5x12 Steam American Deep Well Pumping 
Engine used but one season. Price $60.00, f.o.b. factory. 

Heart of Maine Packing Co., Lewiston, Maine. 


FOR SALE—625 New Pine Cases all made up. Made 
to contain 4 dozen No. leans. Price 15 cents each. 

3250 new Crates all made up. Made from high grade 
smooth lumber to contain 1 dozen No. 10 cans. Price 20 
cents each f.o.b., factory. 

Heart of Maine Packing Co., Lewiston, Me. 


Machinery—Wanted 


WANTED—Two used Monitor Pea Blanchers. 
style, condition and lowest cash price. 
A. K. Robins & Co., Inc., Lombard & Concord sts., 
Baltimore, Md. 


State 


WANTED —Huntley Bean Blancher. 
description and price. 


Address Box A-14380 care of The Canning Trade. 


State condition, 


FOR SALE—Desirable property in Pennsylvania. 
Cannery 110 ft. long, 52 ft. wide with 30x 38 ft. Peeling 
Room. Store property doing $50,000 business annually. 
Large dwelling, 12 rooms with running water. 45 acre farm 
of good soil. Shacks for help. This is all new, just built 
three years ago. All up to date equipment. Good reason 
for selling. Can be bought by a quick buyer for $15,000. 

Address F. C. Co , Felton, Pa., R. F. D. No. 2. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Two experienced processors for canning factory. 
State experience and salary expected. Steady position. 
Philadelphia or New York. 


Address Box B-1428 care of The Canning Trade. 


Location 


WANTED —FExperienced Sanitary Can Salesman to travel the 
Central Western territory, by one of the largest independent cau 
companies in the United States. This isa fine opportunity for a 
capable man to become associated with a large concern. 

Address Box B-1429 care of The Canning Trade. 


Positions—Wanted 


POSITION WANTED—Superintendent of 15 years experience 
in the canning business wants position in factory anywhere. Age 39. 
Very good packer of Peas and Tomatoes. Best of references. 
Address Box B-1426 care of The Canning Trade. 


POSITION WANTED—Catsup and Preserves processor of 


twenty years experience desires a connection with a reliable company. 
Full particulars on application. 


Address Box B-1427 care of The Canning Trade. 


THE BOOK YOU NEED !! 


“A Complete Course in Canning.” 
5th Edition 386 Pages Price $10.00 
Published by THE CANNING TRADE, 


—Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


206-202 E. Lombard St. at Calvert St., Baltimore, Md. 


° 


October 4, 1926 


Machines for Everything 
that is Canned 


and for every canning operation. Whenever 
you require a machine for. 


washing silking pulping 

cleaning trimming syruping 

conveying picking filling 

cutting mixing exhausting 
rading cooking cooling 

blanching hoisting 

or any other canning operation 
remember, 


If it’s used 


in a Cannery 


“If it's used in a Cannery SPRAGUE-SELLS it."—a 
machine for everything that's canned—equipment for 
every step in every process. 

Every machine bearing our name is backed with our 
guarantee: Complete satisfaction or money refunded. 
General Sales Headquarters 
Sprague-Sells Corp., 500 N. Dearborn St., Chicago, Ill. 
Branch Offices 
Los Angeles. Cal. 


Columbus, Ohio Newark, N. 
Indianapolis, Ind. Seattle, Wash. 


Cannery Equipment 


San Francisco, Cal. 
Hayward, 
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RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 


Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD. 


Copper Steam Jacketed Kettles 


Com | 


( 


Our Kettles stand,the test of service and time. Made 
of heavy plate by expert smiths. The result is a pro- 
duct with a reputation. 
Made in all sizes from 5 gallons up. In any style or 
shape to suit the most exacting demands. 
Standard Stationary Kettles 
Shallow Jam or Preserve Makers Kettles 
Tilting Kettles, from which the product is poured. 
«Mechanically controlled ) 
Indiana Pulpers 
Kook-More Koils 
Indiana Kern Finishers 
Indiana Chili Sauce Machines 


Inspection 
Grading 
Sorting 
Enameled Lined Pipe 
Tomato Washers 
Enameled Pails & Pans 
Wood & Steel Tanke 
Pulp & Catsup Pumps 
Steam Crosses 

Steel Stools 

Fire Pots 

Indiana No. 10 Fillers 


» TABLES 


NKAMP 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 


‘Coast Representatives 


S. O. Randall’s Son 
Baltimore, Mad. 
Easteon Representative 
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‘CAN PRICES 


KNOW WHERE YOU 


1926 Prices 
STAND 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 


ern parts of the United States, effective January 2 
1926. 


This is certainly not the time of year 
for guess-work. Even during the 
rush of your pack you must know 
your values, keep a close check on 
them from day to day, and keep 
them fully protected against possible 
loss by fire. 


Not until your pack is actually ship- 
ped out can this responsibility be 
discharged. 


The time to make certain about your 


fire insurance is before a fire occurs. American Can Co. 
| 
| 


Your risk at this season is much too 
great to take chances with partial or 
inadequate protection. 


Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 


For 
Special Lima Bean Rubbers 


have for eighteen years been provid- 
ing this complete protection at a cost 
far below the usual insurance com- 
pany premiums. 


for Pea Viners 


Write or wire for the additional pro- 
tection you need to cover your in- 
creased values. 


CEU 


Write 
LANSING B. WARNER, INC. 


155 E. Superior Street 
CHICAGO, ILL. 


] 
U 


THE SCOTT VINER COMPANY 
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THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 


otherwise noted) and subject to the customary discount for cash. 


few may take less for a personal reason, but — prices represent the general market at this d 
Laltimore figures corrected by these Brokers: 


Canned Vegetables 
Balto 


ASPARAGUS*—(Calif. 
White Mammoth, No. 2%....... 
White Mam., Peeled, No. 214. 
Green Mammoth, No. 2%. 


White, Large, No. 2%....... 
Green, Large, No. 
White, Large, Peeled, No. B16. 
White, Medium, No. 
Green, Medium, No. 
White, Small, No. 
treen, Small, No. 
Tips, White, ‘Mam. 
Tips, White, Small, No. 1 sq....3.25 
Tips, Green, Mam., No. 1 sq.... 3.55 
Tips, Green, Small, No. 1 sq....3.20 
BAKED BEANSt{ 

In Sauce, 18 
Plain, 
In Sauce, NO. 
BEANS¢ 

Stringless, Std. Cut Green, No. 21.00 
Stringless, Std. Cut 10 5.25 
Stringless, Std. Who. Gr. - 1.20 
Stringless, Std. Who. Gr. No: 10. 5.25 
Stringless, Std. Cut Wax, No. 2. .85 
Stringless, Std. Cut Wax, No. 10. 4.25 
Limas, Fancy Green, No. 2........- 
Limas, Std. Green, No. 2........ 1.60 
Limas, Std. White & Gr., No. 2. 1.50 
Limas, Std. White & Gr., No. 10.... 
Red Kidney, Std No. 2..... .00 
Red Kidney, Std. No. “ 5.00 
BEETSt{ 

7-10, No. - 4.35 
Cut, No. 
15-20, No. 3 - 1.65 
Whole, No. 10.. 4.25 
CARROTS} 

Std. Sliced, Ng. 
Std. Sliced, No. 4.25 
Std. Diced, No. 2....... 
Std. Diced, No. 
CORN¢ 
Std. Evergreen, No. 

Std. Evergreen, No. 2, f.0.b. Co. .90 
Std. Shoepeg, No. 95 
Shoepeg, No. 2, f.o.b. Co... .90 
Ex. Std. Shoepeg, No. 2......... 1.05 
fix. Std. Shoepeg, No.2, f.o.b. Co. 1.00 
l’aney Shoepeg, No. 2, f.o.b. Co. 1.10 
Std. Crushed, No. 1100 
Crushed, No. 2, Co.. -95 
. Std. Crushed, 00 

Std. Crushed, No.2, b. Co. 97% 
HOMINY¢ 

Standard, Split; No. 3.........+. 1.00 
Standard, Split, No. 10.......... 3.25 
MIXED VEGETABLES{ 
Standard, No. 2. 1,00 
Standard, No. 10 
OKRA AND TOMATOES} 
PEASt 
No. 1 Sieve, No. 2, f.o.b. County. e 30 
No. 2 Sieve, No. 2, f.o.b. County. 1.10 
No. 3 Sieve, No. 2, f.0.b. County. 195 
No. 4 Sieve, No. 2, f.o.b. County. .90 
K. J. Std. No. 4 Sieve, No. 1.... 0 
E. J. Sifted, No. 3 Sieve, No. 1. 77% 
J. Ex. Std., No. 2 No.1 .85 
Faney Petit Pois, 1.00 
PUMPKIN¢ 

1.00 


w 
a 


bo 


be 


(4) Thos. J. Meehan & Co. 


(§) A. E. Kidwell & Co. 


CANNED VEGETABLES 


alto. 

Standard, No. 2 1.00 
Standard, No. 
Standard, No. 3 1.15 
Standard, No. 4.50 
SPINACHt{ 
Standard, No. 2.55 
Standard, No. 1.55 
Standard, No. 3 1.65 
Standard, No. 5.10 
SUCCOTASH}i 
Std. Green Corn, Green Limas..1.35 1.25 
(Triple) No. 2 (with Tomatoes). 1.20 1.20 
Std. (Green Corn, Dried Limas). 1.20 Me 
SWEET POTATOES} 
TOMATOESt 
Fancy, No. 2, f:o.b. ‘County... 
Pancy, No. S,. County. 1.40 
Fancy, No. 10, f.o.b. County. 
Ext. Std., No. 2, f.0.b. County 1.05 
Ext. Std., 
Ext. Std., 216 
Ext. Std., No. 3, f. ‘b. ‘County 
Ext. Std., No. 10, f.o.b. County. 
Std. No. 1, f.o.b. County 67% ..-- 
Std. No. 2, f.0.b. County........ 95 a 

. No £0 < 
Std. No f.0.b. County........ 1.45 sis 
Std. No. 10, f.0.b. 4.85 
TOMATO PUREE} 
Std. No. 1, Whole Stock......... -55 57% 
Std. No. 10, Whole Stock........ 4.50 3.85 
Std. No. 10, Trimmings......... 4.00 3.60 

Canned Fruits 

APPLES*—F. O. B. 
Michigan, No. 3.75 
APRICOTS* 
California Standard, No. 2%........ 235 
California Choice, No. 2¥4....... «+++ 2.85 
California Fancy, No. 3.00 
BLACKBERRIES§ 
Standard, 4235 
Standard, 
Standard, 6.75 
Standard, 2.00 
Standard, No. 2, in Syrup.......... 
BLUEBERRIES§ 
Maine, No. 10....... mameawiawstee 12.50 12.00 
CHERRIES§ 
Standard, Red, Water, No. 2...1.40 1.60 
Standard, White, Syrup, No. 2..1.90 2.20 
Extra Preserved, No. 2.......2+ cee. 
Sour Pitted Red, eee» 
California Standard ....... 
California Choice, No. 2%....... 2.90 
California Fancy, No. 24%........... 3.20 
GOOSEBERRIES§ 
PEACHES§ 
California Std., No. 2%, Y. C...2.30 2.20 
California Choice, No. 2%, Y. C.2.60 2.55 
California Fancy, No. 2%........... 2.85 
Extra Sliced Yellow, No. 1...... 1.10 1.40 
Standard White, No. 2.......... 1.40 abate 
Standard Yellow, No. 
Standards, White, No. $.......6 
Standards, Yellow, No. 3........ -... 


Extra Standard Yellow, No. 3... 1.85 


ate. 


alto. 
Extra Standard White, No. 3... - 75 
Seconds, White, No. 3........... 1.30 
Selected Yellow, No. 3...... 
Pies, Unpeeled, No 1.10 
Pies, Unpeeled, 10. 
Pies, Peeled, No. 
PEARS§ 
Seconds, No. 2, in Water........... 
Standards, No. 2, in Water..... 1.05 
Extra Stds., No. "2, 
Seconds, No. Water... 1.00 
Standards, No. 3, in Water..... 1.55 
Extra Stds., 3. in 1.60 
PINEAPPLE* 
Bahama, Sliced, Extra, No. 2...1.85 


Bahama, Grated, No. 1.75 


Sliced, 


Black, Water, No. 2 
Black, Syrup, No. 2. 
Red, Syrup, No. 2 
Red. Water, 
STRAWBERRIES§ 

Extra Standard, No. 2 
Preserved, No. . 
Extra, Preserved, 1.30 
Preserved, No. 1 
Standard, Water, 
FRUITS FOR SALAD* 


Canned Fish 
HERRING ROE* 
Standard, No. 2, Factory, 18 oz. 1.40 
LOBSTER* 
Plats, 1 Ib. cases, 4 
Flats, % cases, 4 


Flats, Ib. .....-.. 

Standards, 8 oz...... 
10. 3.00 
SALMON#*# 

Red Alaska, Tall, No. 1......... 4.00 


Red Alaska, Flat, No. % 
Cohoe, Flat, No. 1 
Pink, Tall, "No. 1.70 
Columbia, Flat, No. % 
Chums, Talls 


SHRIMP* 


SARDINES—Domestic, per Case* 
F. O. B. Eastport, Me., ’26 pack 


¥% Mustard, Keyless ............ 5.00 


% Mustard, Keyless 
California, ” per case 
TUNA per Case 

California, 4s . 
California, %s .. 
California, 1s 
California, %s, Blue Fin. 
California, 1s, Blue Fin. 
California, Ys, Striped 
California, 1s, Striped 
California, %s, Yellow 
California, 1s, Yellow 


****Many canners get higher prices for their goods; some 


(*) Howard E. Jones & Co. 
New York prices corrected by our Special Correspondent. 


CANNED FRUITS—Continued 


*A premium of 25c per case is charged on 
Maine Sardines where buyer specifies brand. 
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N. Y. 
N.Y, 1.90 
1.50 | 
1.55 
7.80 

1.75 
1.75 
60 
65 

i.4o 
1.55 awaii, Sliced, Std., No. 2% 
4.50 Hawail Matta, No 

Hawaii, Sliced, Std., No. 2.......... 1.75 ; 

1.05 Hawaii, Grated, Extra, No. 2....... 2.00 eee oa 
5.40 Shredded, Syrup, No. 10.......-.... 10.75 
1.05 Crushed, Extra, No. 10.........7.50 11.50 a 
5.50 Eastern Pie, Water, N 2 

1.00 

5.25 
2.25 
1.50 
om 2.10 

340 
1:35 

1.25 
10.50 
1.25 
4.75 4.00 
5.50 15.25 
4.35 
1.15 1.65 

4.40 
.95 2.45 
1.60 : 
1.70 
3.15 : 
3.30 
2.40 
3.55 
1.20 | 
= 1:60 
4.30 
2.45 
1.40 
2.80 
1.60 
1.55 
4.25 
5.25 
5.00 
5.25 
4.10 
3.85 : 
19.00 
4.60 

6.25 8.50 

18:39 
1.05 6.25 ae 

12.00 

1.00 6.75 
3.00 
1.00 
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BALTIMORE, OCTOBER 4, 1926 


WEEKLY REVIEW 


Impatient Tomato Holders Forcing the Market—Pack 
Completed and Shorter Than Expected—String 
Bean Market Advances—Better Demand 
and More Interest Shown in 
Canned Foods Market 


MPATIENT—Evidently some of the tomato can- 
I ners have become impatient with the slowness of 
the buyers and have begun trying to move their 
goods by the only known method to them—cutting the 
price. It is a misnomer to call such a transaction a 
sale, because there is no salesmanship about it, and 
yet that is the only way that the rank and file of 
canners know how to move the goods. Considering 
the high point to which salesmanship and sales ability 
have moved in this country, it is astounding that so 
little of it is to be found in the canning industry. We 
are not disparaging the industry in saying this; we are 
merely stating what everyone knows to be the truth; 
and yet when the fall conventions of canners and the 
National Convention come off, there will not be one 
single gesture made towards correcting this very 
obvious evil. For it is an evil, because you make your 
money out of selling, not out of canning nor conduct- 
ing your plants upon an economic basis. 

This evil is shown in the tomato market today, 
for there has actually been a slight reduction in prices 
this week, despite the fact that it has now become per- 
fectly apparent that the tomato pack of 1926 will be 
a record small one, and that the season is over and, 
therefore, no chance to add to the pack, be the weather 
what it may from now until Christmas. Even a kin- 
dergarten student in the School of Salesmanship can 
tell you that, given a too small supply of anything 
with no possibility to add to it, the market prices must 
advance. In tomatoes such a cause as this is perfectly 
evident, yet the effect as shown in the market prices 
is in exact reverse this week—tomato prices have 
declined. 

Of course this is merely a temporary and slight 
decline and will soon pass away, because other markets 
note considerable activity in canned tomatoes, as does 
Baltimore also, and the buyers are beginning to stir 
themselves, as they see that the season is over and 


the supply only about half, at best, that they expected. 
From now on things may be expected to move in 
canned tomatoes. 

_ There are hundreds of small tomato canners sit- 
ting in their offices now waiting for the buyers to come 
take their goods, because that is the way they have 
always sold them! Of course they have told their 
brokers to sell the goods, but these brokers have dozens 
of other canners to represent, and, generally speaking, 
they too are sitting at their desks waiting for the 
wholesalers to come buy. We often wonder why some 
alive-and-going wholesalers do not jump into their 
Vibers (the new Fords, meaning vibration) and drive 
down to these canners, see the stock in their ware- 
houses and buy the goods right there at from 5 cents 
to 10 cents under the market. 

You will note that 2’s, 3’s, and 10’s have all 
dropped slightly below the $1, the $1.50, and the $5 
marks quoted last week. As one trader said, this is 
probably only a slight step back to make a bigger jump. 
Certainly there is no reason in the world for any can- 
ner reducing his prices, for it is his market today and 
he can name his own prices. All it needs is a little 
stiff upper lip and the price will be paid; but not if 
the holders are impatient and insist upon selling. 

There promises to be a very interesting situation 
in tomato pulp, and that very soon. It would seem 
that the amount of pulp made this season is far below 
the usual percentage, even based upon the small canned 
output of tomatoes. In other words, the canners 
usually have a glut period in tomatoes, and it is at 
that time that they turn much of their stock into pulp, 
because they cannot handle it fast enough to can. This 
year there was no glut period; the tomatoes came in 
very slowly and permitted all the time needed to care- 
fully handle and can them, and they went into cans 
and not into pulp. Behind that was the report that 
there was a heavy carry-over of pulp from last year, 
and for that reason few canners touched pulp. It is 
more than likely that this “rumored” heavy carry-over 
of pulp will turn out like the carry-over of canned 
tomatoes—very small in fact. Then we will see inter- 
esting doings in the pulp market. And we can expect 
these to start soon now. 


Much is being made of the sales of tomatoes by 
California canners in the East, but you will note that 
the prices on solid packed tomatoes on the coast are 
higher than our Eastern standards, and it is just pos- 
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sible, therefore, that these rumors are more in the line 
of stiffening coast prices than of any considerable 
amount of actual sales to come across the continent. 
The market is still very much in favor of the central 
Western and Eastern tomato canners, when freights 
are added to the coast prices. 

Corn—And now that the corn packing season is 
over, it is beginning to be seen that that pack is very 
considerably less than first expected. And the uni- 
versal report is that the quality is very fine. Corn can- 
ners everywhere had their troubles making the pack, 
because of the unreasonable weather and almost inces- 
sant rains. But the compensating factor in this was 
that the corn was kept in fine, tender condition, and 
gave the canners full chance to handle it properly and 
to keep well up with it. So if the corn pack is only 25 
per cent less than last season, but is of “bang-up” qual- 
ity, that market will have righted itself and will begin 
soon to set sail for higher prices. In fact, this week 
shows advances in this market, moving up to $1 for 
standard crushed. The buyers of futures are pro- 
tected and assured on market prices and in most cases 
of their full orders, so that there is a strong situation 
there. This is equivalent to saying that any surplus 
will be well taken care of. And in this the holders 
should take the hint to be patient. 


TRING BEANS—Realization that the string bean 
sy crop and pack of 1926 is not to be compared with 

last year’s production, and that it is far below 
the reduced expectations for this season, has come home 
to the buyers, and the market on this commodity is ad- 
vancing. They have rather sharply advanced this 
week, and it is expected they will go further. Where- 
as they were sold as low as 85c in the past, they are 
now $1 for standard cut beans, and others in relative 
proportion. Usually there is some considerable addi- 
tion to this pack in the Fall, but not so this year. Lima 
beans are also showing the effect of curtailing crops 


and smaller packing and the prices are advancing. 
They promise to go to a premium. 


Pumpkin is beginning to draw attention, and it is 
said the pack of this will not be up to normal, owing to 
the bad season and poor growth. Indiana, where much 
of the pumpkin is raised and canned, has had the worst 
siege of rains and bad weather this year ever expe- 
rienced, and it has played havoc with all crops, as could 
be expected. Standard 3s are quoted at $1, with 10s 
at $3.25, but as the filling or future orders will about 
take up the expected pack, it is thought prices vill 
move higher. 


\ RUITS—Fruits continue to be in good demand 
} and the market is well cleaned up, for despite the 
good yields of the major fruits the small fruits 
were short, and the packs largely confined to orders in 
hand. California and the Northwest report their packs 
well cleaned down, and other sections have been short 
for sometime on most wanted varieties. Pears and 
peaches, owing to the good crops this season, are held 
down to popular prices, and are moving rapidly as a 
consequence. The canners of the East went very 
lightly in both peaches and pears, and they were wise, 
for No. 2 extra standard yellow peaches are now quoted 
at $1.85; No. 2 standard yellow at $1.40; No. 2 stand- 
ard pears in water are held at $1.05, and extra stand- 
ard 3s in syrup at $1.60. 
Sauerkraut prices remain unchanged and it is 
thought the pack this season will be held down to with- 
in easy reach of the orders, and will be of better than 
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= quality. These packers are making a quality 
rive. 


_  Succotash, in sympathy with corn and lima beans, 
is quoted higher this week. 

Oysters have not begun to draw attention as yet, 
although the weather has taken on decided Fall-like 
feeling, and temperatures have been low encugh to 
light fires in the homes. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


Spirited Buying of Tomatoes and Better Inquiry for All 
Canned Foods—Tomato Pulp Far Short—Corn 
Pack Below Expectations—Trouble to 
Find Tomatoes—Buying California 
Tomatoes—Corn Growing 
Stronger. 

New York, September 30, 1926. 


HE SITUATION -Spirited buying of tomatoes, 
both Southern and California, together with an 
improved inquiry for new pack canned corn, fea- 
tured last week’s canned foods market. Latest reports 
from the South indicate that the tomato pack in the 
Tri-States is somewhere between 2,000,000 and 3,500,- 
000 cases, a very low outturn. The pack in Indiana is 
also reported light, while California has come to the 
fore with a large pack, which is selling well in the East. 

Production of standard corn thus far in the season 
has not been as large as had been anticipated, and the 
market is moving on to firmer ground as buyers come 
in for stocks for their winter requirements. Peas are 
rather easy and unsettled, with the same true of the 
market for Alaska red salmon. 

Southern Tomatoes—It is a seller’s market in all 
respects. Buyers have shown more of a disposition to 
come into the market, even at the advanced prices now 
prevailing, but are finding it somewhat of a problem 
to find sellers. The pack has turned out but little short 
of a failure in Maryland and Delaware, if current re- 
ports are to be credited, and the canners are by no 
means disposed to let go of the small surplus holdings 
which they have on hand. The judgment of some of 
the leading canners who stored their 1925 carry-over 
during the summer months, rather than let them go at 
the prevailing low prices at that time, is now amply vin- 
dicated. The market is really anominal affair as to’ 
prices, but canners are quoting at the following figures: 
1s 65 to 70c; 2s 25c to $1.05; 3s $1.40 to $1.50, and 10s 
$5.25 to $5.50, with buyers reporting offerings at $5 
on the part of some of the country canners. All of the 
foregoing prices, of course, are f. o. b. the canneries. 

Indiana Tomatoes Short—Reports from marketing 
centers in Indiana indicate that the pack is running ma- 
terially under that of the previous year, with the mar- 
ket showing a strong tone. Current quotations on In- 
diana standards, f. o. b. canneries, are as follows: 23 
$1, 3s $1.40, 10s $5.00. 

California Tomatoes—There has been quite a 
scramble on the part of Eastern buyers to contract for 
new pack California tomatoes, and the market on Cal- 
ifornia stocks is strengthening materially. The tomato 
crop in California this season has been one of the best 
in the history of the State, and the pack is expected to 
run greatly ahead of that for last season. In addition, 
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large quantities of fresh California tomatoes have come 
into Eastern markets. California packers are quoting 


$1.15 on 2s, $1.50 on 214s, and $4.65 on 10s, but are 


talking a $5.00 market on the latter size. 


Standard Corn Does Better—The pack of stand- 
and corn in the South has been rather disappointing, 
and the “peak” of the parking season came and passed 
without attracting any special notice because of the 
comparative scarcity of the raw material. As a result 
of this development, canners have been less disposed to 
sell, and the market has stiffened. The stocks carried 
over from last year’s pack, however, seem to stand in 
the way of any sustained advance in prices for the new 
pack at the present time. Southern canners are gener- 
ally holding crushed at an inside price of 95 cents per 
dozen, cannery, an advance of 5 cents over recent quo- 
tations. Extra standard is ranging $1.05 to $1.10 at 
the cannery. Western corn has not showed a corre- 
sponding advance, however, and is still available at 90 
to 95 cens a dozen, cannery. 

Fancy Corn—Western packers expect a good pro- 
duction of fancy Crosby and Country Gentleman, and 
are booking business at $1.30 per dozen at the fac- 
tories. Reports from Maine state that quality of new 
pack Crosby and Golden Bantam is showing up well. 
The pack is expected to be smaller than that of 1925, 
however, considerable acreage reduction having been 
put into effect this year. 


Peas Dull—Generally speaking, the market is still 
a buyers’ market, with the jobbers little inclined to 
stock up in any large way. Both Southern and Western 
packs have been showing dullness during the week 
under review. With both tomatoes and corn on the up- 
ward move and in relatively small supply, it is expected 
that chain store buying of peas will shortly make itself 
felt in the market, and canners are not disposed to 
force the situation through the medium of price cut- 
ting. Western standards range 95c to $1.00 per dozen 
at the cannery. 

Salmon—Canners have been unable to maintain 
their market on fancy red Alaska talls, even at the re- 
duced price of $2.50 per dozen, Coast. Buyers report 
this week that stocks are available for prompt shipment 
at $2.25 to $2.35 per dozen, f. 0. b. cannery. The dis- 
tributors are not falling over one another to pick up 
stocks even at these concessions, however, and are still 
rather bearish on the market. Pinks continue to offer 
at $1.35-1.45 coast, with chums generally held at $1.30 
per dozen, an increase of 5 cents over recently prevail- 

‘ing figures. 

Pro Rata on Tuna—<According to reports from Cal- 
ifornia, tuna canners expect to make very short deliv- 
eries on white meat this season, owing to the small 
catch. The canners are urging their buyers to piece 
out their requirements with yellowfin, which is avail- 
able in fair volume. The market has been advanced, 
however, following the increase in buying on this 
grade, yellowfin is being based at $12 per case. Striped 
is also higher, with canners quoting 1s at $10.50 per 
case, coast. 

Western Fruits—There have been no develop- 
ments of general interest in the California and North- 
western canned fruits situation. The market is rather 
well sold up on the general line, with pears and some 
grades of peaches in moderate supply in Caiifornia. 
Distributors are now getting deliveries on their new 
pack purchases, and are not showing much interest in 
additional offerings at the present time. 
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Sardines—A fair demand for Maine sardines was 
reported just before the latest price decrease, which 
became effective on Monday of this week. Demand has 
since slackened very materially. The position of the 
California market continues steady to strong. 

Beans Firmer—Additional strength has developed 
in the stringless bean market in the South, and quota- 
tions on standard quality now range all the way from 
$1.00 t 0$1.10 per dozen at the cannery. It was but a 
short time ago that the chains were retailing this ar- 
ticle at $1.00 per dozen. The unusually low prices re- 
cently quoted by the chains have greatly popularized 
canned stringless beans, and distributors look for this 
popularity to continue in the event that the article can 
be handled at a price which will make it a two-for-a- 
quarter seller at retail. 

New Sweets—Sweet potato canning season has 
come around, and present indications are that this 
item, as has been the case with other vegetables this 
year, will not be a large pack. Southern canners are 
offering futures at $1.30 for 214s, $1.35 for 3s, and 
$4.75 for 10s, all f. 0. b. cannery. 

Lima Beans—Jobbers have been picking up fancy 
lima beans, bot on spot and at the cannery, wherever 
available at attractive prices. Current market reports 
indicate that there will be a marked shortage on fancy 
baby greens this season. 

Asparagus Steady—A steady undertone prevail- 
ing on asparagus, both on spot and on the Coast. Job- 
bers’ stocks are apparently sufficient for their imme- 
diate requirements, spot trading being rather quiet. 

Pineapple in Demand—Jobbers report that they 
are getting a good inquiry for Hawaiian pineapple, 
both the sliced and crushed grades being in demand. 
Quotations are well maintained. 

Trade Notes—Coast advices report the sale of 
the Winters Canning Company, Suisin, California, to 
the Hunt Bros. Packing Company, of San Francisco. 
Hunt Bros. have also acquired the Summer Preserving 
and Vinegar Company, of Puyallup, Washington. 

A. L. North, of North & Dalzell, left this week for 
his normal visit to the Pacific Coast. 

H. H. Powers is now with the canned foods sales 
department of Jones & Nichols. 

F. J. Mullins, of the San Francisco office of F. E. 
Booth Company, is spending a few days in New York 
before leaving for the Coast, after a short Canadian 
trip. 

Del Monte Advances Tomatoes—The California 
Packing Corporation this week announces advances in 
its tomato prices to the following levels: 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Weather Rainy and Cold—Indiana Tomatoes Shori— 
Buyers Taking Tomatoes—Some Corn Samples 
Not Up To Expectations—Buying Peas—That 
Fishing Trip 

Chicago, September 30, 1926. 


ENERAL INFORMATION—The weathe: here 
© continues rainy and cold, but the state of the 
weather is not very important as to canning any 
longer, as the pack of tomatoes and corn are well in 
the cans and the canning season is practically closed 
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unless a spell of warm weather should come, and that 
is not likely. 

Indiana Tomatoes Short—There are reports of 
a serious shortage in Indiana as to canned tomatoes 
but the reports are so conflicting and indefinite that 
nothing reliable as to the extent of the shortage can 
be known. 

It is sufficiently definite to know that there will 
be a heavy shortage of Indiana canned tomatoes, and 
the report of the actual statistics will have to be 
awaited for the actual figures. 

Brokers have been selling Indiana canned toma- 
toes freely for two weeks past, as the wholesale grocers 
seem to have caught the vision of the crop condition 
and canning output of that article, and to have con- 
cluded that the situation fully justifies owning a 
good line. 

Several brokers with whom I have conversed in 
the past few days stated that they had sold out all 
the canneries they directly represented and “backed 
them off the boards” in canned tomatoes, but of course 
they do not know whether they have sold to their full 
capacity, or whether they have withdrawn for the pur- 
pose of holding for higher prices. All the canners 
are strong bears on the market, and this accounts for 
the difficulty the brokers have in securing Indiana 
canned tomato offerings. 

Canned Corn—The samples which are being sub- 
mitted against future purchase, bought for approval 
of sample, are note quite up to expectations, though 
I have heard of no actual disapprovals of samples. 
The reduced quality is probably attributed to the gen- 
eral wet weather which has prevailed all during the 
canning season. 

The trouble seems to rest with the several grades 
of Country Gentleman pack of canned corn rather 
than with the other kinds. 

The price situation on canned corn does not seem 
to be as strong as that of canned tomatoes, though 
some canners are holding standard twos canned corn 
at one dollar cannery, and are refusing to accept less. 

Canned Tomato Prices—The price for extra stand- 
ard canned tomatoes f. o. b. Indiana canneries, has 
advanced to $1.15 for twos, $1.50 for three, and $5 
tor tens, and this shows a heavy percentage of profit 
for early purchasers. 

Canned Peas—The situation as to canned corn and 
canned tomatoes seems to have directed the attention 
of buyers to canned peas, and the buying, which had 
fallen away a little, seems to have been resumed with 
former conditions of activity. The number three 
Alaska grade of extra standard quality is in best de- 
mand and rather scarcer than the other sizes and 
grades. 

That Vacation—I have returned from my annual 
vacation and am now devoting my attention to organ- 
izing the best convention for November 30 and De- 
cember 1 ever held by the Western Canners Associa- 
tion. I promised to tell about my fishing trip and 
will do so briefly. We went to Duluth, Minn., and 
from there 125 miles north to Ely, Minn., and from 
there 25 miles by canoe and portages into ‘the wilder- 
ness. We saw one black bear swimming across an 
arm of the lake, but he got into the woods before we 
could get close enough to snap the camera on him. 
We saw several deer, lots of moore tracks and signs, 
but did not see any. We saw several colonies of 
beaver and watched them at work at night cutting 
down young poplar trees for their winter store of 
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food. We had electric flashlights and when we 
snapped the lights on them they would give loud alarms 
by slapping their broad tails on the water. We saw 
many porcupines and caught more fish than we could 
use and turned most of those we caught lose, as we 
could not carry them back to Chicago, being 25 miles 
from the railroad and with no ice supply. We camped 
out, doing our own cooking, and had a fine recupera- 
tive time. 

H. R. Waterman, buyer for R. J. Kitteridge & Co. 
of Chicago, and my grown son, J. O. Lee of Chicago, 
were with me and we used canoes, as there are no 
row boats in those wild lakes. 

My son has always had an ambition to catch a 
larger fish than I could catch, and realized this am- 
bition, as he landed an 11-pound great northern pike, 
and the largest one I caught turned the scale at just 
10 pounds. Mr. Waterman is a fine companion and 
good camper and angler. 

We got well acquainted with a colony of skunks, 
as we built a pen or live box for fish out of big rocks 
and logs in the margin of the lake by our shack, in 
order to have a supply of fish constantly on hand for 
the cook, but as fast as we would put the fish in, the 
cussed skunks would wait until night and drag them 
out and carry them away. They carried off nine big 
northern pike in one night, the smaller of which 
would weigh five pounds. I knew that a skunk was 
strong from a perfumery standpoint, but I did not 
know that he was strong enough to drag a 5-pound 
fish out of a pen and carry it away, and then come 
back for eight more of the same size or larger. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Favorable Season Continues but Canning Operations 
Are About Over—Busy on Tomatoes Only— 
But Little Activity in Fruits—North- 
west Canners About Done— 

Salmon Arriving. 


San Francisco, September 30, 1926. 


OREWORD—Weather conditions in California 
Fk continue to be ideal and crops are being harvested 
without losses of any kind. Fruits ripened a 
little earlier than usual and the canning and drying 
seasons will come to a close before the usual time. Can- 
neries are closing after a most successful season, and 
crying yards are bringing their operations to an end. 
A few plants are still working on pears, and here and 
there canners are handling limited quantities of late 
peaches, but for the most part the season is over. The 
warm weather now being experienced in the San Fran- 
cisco Bay district is bringing tomatoes to the front with 
a rush, and canners are busy with this crop, which is 
of exceptionally fine quality. 


Fruits—Owing to the fact that by far the largest 
part of the California canned fruit pack has already 
been disposed of, there is little real activity in this line 
being noted. Orders are mostly small and are from in- 
terests which are clinging to the policy of ordering 
goods as needed. Stocks in first hands are badly 
broken and there is already as much trading among 
canners to secure goods to fill orders as is usually the 
case around the close of the year. The demand for the 
lower grades of peaches caused some packers to put up 
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larger quantities of these than they originally planned, 
with the result that some surplus is in evidence, but 
there is no real weakness in prices. Pears are firming 
up as many packers apparently ceased handling this 
fruit when they had filled orders on hand and surplus 
holdings are in a comparatively few hands. 

Tomatoes—A few weeks ago California canners 
were not especially interested in tomatoes, but the 
change in market conditions has brought about a 
change in their attitude and growers are finding no 
difficulty in disposing of their crops. A fair-sized pack 
is assured for this State, in contrast to the situation 
elsewhere, and the outlook now is that there will be no 
difficulty experienced in disposing of all that can be put 
up. The bulk of the California pack is made in Sep- 
tember, but the season usually lasts another month and 
tomatoes have heen packed here until early in Decem- 
ber. Prices continue firm on the basis of $1.10 for No. 
214 Standards and $1.50 for No. 214 Solid Pack. 

Northwest Goes Carefully—California canners 
having plants in the Pacific Northwest report that the 
packing season there is largely at an end, pears being 
about the only item still receiving attention. Apples 
will be handled, as usual, but early orders have been 
below expectations and the outlook is not promising 
for a large pack. The speculative element on the part 
of the canning trade there has been almost entirely ab- 
sent this season, almost nothing having been packed 
that had not been ordered in advance, with the result 
that offerings of spot goods are very limited. 

Salmon—Salmon packets continue to arrive at San 
Francisco with the Alaskan pack, and all bring word of 
a very successful season. The Alaska Packers Associ- 
ation sent sixteen sailing vessels and three steamers to 
its canneries this year, and almost all have returned, 
bringing down capacity cargoes. The steamer Arctic, 
which arrived earlier in the season with a full cargo, 
has left again for Karluk to load what the other vessels 
of the fleet were unable to handle. Packing is still 
under way in some places, and it is estimated that the 
output for the season will be in the neighborhood of 
6,000,000 cases. The large pack has resulted in the 
scaling down of prices on red salmon, but the market 
is now in good shape, with the advertising campaign 
proving effective in stimulating the demand. 

Coast Notes—-A course in foreign trade has been 
inaugurated by the extension division of the University 
of California, with Raymond F. Whitehurst in charge. 
The following topics will be covered: Modern export 
organizations, scope of each department and duties of 
heads of departments, necessary qualifications and 
training for officials, analysis of the exports and im- 
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ports of the United States to and from other 
countries, rail and ocean transportation, commu- 
nication, marine insurance, international banking and 
foreign exchange, shipping documents and calculations 
of quotations, methods of selling, packing for export, 
California products in demand in foreign fields and the 
future of foreign trade on the Pacific Coast. Mr. White- 
hurst is president of the Federated Manufacturers 
Corporation in San Francisco, which handles the ex- 
port business of twenty-four large firms. San Fran- 
cisco leads all Pacific Coast ports in the volume of for- 
eign trade, and is the fourth port in this respect in the 
United States, being led only by New York, New Or- 
leans and Galveston. 

Figures of exports from Pacific Coast ports for 
the first half of 1926 indicate that during this period 
there were exported from San Francisco to foreign 
countries a total of 4,494,265 pounds of canned aspara- 
gus, valued at $671,968, and 20,476,238 pounds of can- 
ned sardines, valued at $1,745,556. Australia proved 


the largest customer for canned asparagus, taking 


more than a million pounds, with the United Kingdom 
taking almost three-quarters of a miliion pounds. More 
than a quarter of the sardines shipped went to the Phil- 
ippine Islands, British Malaya took almost as many, 
and British India absorbed 2,000,000 pounds. During 
the same period Los Angeles exported 15,300,650 
pounds of sardines, valued at $1,218,312. 

The State Harbor Commission has announced its 
intention of giving over the China Basin Terminal at 
San Francisco to the handling of canned foods and dried 
fruit. The terminal will be established at once and will 
mean the handling of vast quantities of these products 
under one roof. It is estimated that at least 480,000 


tons of these commodities will be handled during the 
next six months. 


The Foster Canning Company has opened a plant 
at Seventeenth street, near Canslor avenue, Richmond, 
Cal., and is operating on tomatoes. Next year fruits 
will be handled in addition to vegetables. 


The Hawaiian Pineapple Company, Ltd., Honolulu, 
T. H., has appropriated $250,000 for additions to the 
plant made prior to the main harvest in 1927. 

Representatives of the United States and Mexican 
governments met recently at San Pedro, Cal., in an ef- 
fort to straighten out differences over the recently im- 
posed Mexican rule governing fishing in Mexican wa- 
ters. The United States was represented at the meet- 
ing by Henry O’Malley, head of the United States Bu- 
reau of Fisheries, and N. B. Scofield, of the California 
Fish and Game Commission. 


What Canned Foods Distributors are Doing 


Manufacturers Casting Blight on Business of Wholesale Grocers, Says McLaurin—Cities 
Sales Methods of Sunland Raisin Growers, Campbells, Van Camp’s, and others— 
Time for Distributors to Assert Themselves, He Declares—Postum Still 
Expanding—Notes of the Industry. 


ICKS—Vigorous protest and action on the part of whole- 

K sale grocers is necessary to check the rapidly-mounting 

series of schemes and sales dodges which manufacturers 

are “springing” on the wholesale grocery trade if the industry 

is to come out of its slump, says J. H. McLaurin, president of 

the American Wholesale Grocers’ Association, following a survey 
of trade conditions in the Northwest and on the Pacific Coast. 

“T am at this moment looking back upon six weeks spent in 

close contact with wholesale grocers of the Northwest and Pa- 

cific Coast,” Mr. McLaurin says. 


“We Are Today passing through a condition largely of our 
own making, or one at least which we made possible at the 
beginning, and which during the past few years, even as now, 
we have encouraged and abetted. We have permitted and are 
permitting today the food manufacturers in their spirit of greed 
for Volume, regardless of the welfare of the wholesale distrib- 
utors, to enter into our offices, practically take control of our 
business, dominate our policies, determine our general course of 
action in regard to buying and selling, and the result is that we 
are gradually becoming slaves to the will of the food manufzc- 
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for 


CANNED FOODS WEEK 
Workers. 


OW can a man work well unless 

he knows his job; and where can 

he learn his subject more thoroughly or 
more reliably than by reading 


A Complete Course In Canning! 


The book tells you how canned foods 
are produced---formula and all else. 


The one recognized’ authority on the 
subject. 


q If you want to help your broker to a 
better understanding of canned foods of 
6 x 9 inches---Boundjin Leatherette 


of all kinds; 


@ If you want to make the wholesaler a more intelligent distributor 
of canned foods; 


@ If you want the retailers to take an interest in Canned Foods 


Week---send them a copy of | 
A Complete Course In Canning. 


PRICE $10.00 PER COPY, POSTAGE PAID. 


For Sale By All Supply Houses, Dealers etc, Published by 


THE CANNING TRADE 
Baltimore, Ma. 
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turer. Stop long enough to analyze this statement as it applies 
to your own business and discover for yourself if it is not true. 

“The Chief Objective of the average manufacturer with 
whom we are dealing is to Create Volume of sales, and on any 
basis just so long as his own financial welfare is not affected by 
the inducements offered and the high pressure methods em- 
ployed. To this statement there are some few exceptions, but 
they are rare and noteworthy. I need not call your attention to 
the fact that each new day develops some new scheme, plan or 
‘deal’ invented by some manufacturer, for the purpose of stimu- 
lating his race for Volume, and at the same time invariably 
operating against rather than in favor of wholesale distributors. 

“The Point in Question cannot be better illustrated than by 
reference to the scheme submitted this year (and in somewhat 
changed form from the plan submitted last year) by the Sunland 
Sales Association of California, of their ‘discount policy,’ where- 
by it is proposed to allow a scale of discounts to the purchaser 
in such proportion as his purchase of raisins made from that 
concern bears to his total purchases. In other words, an effort 
to tie the buyer as closely as possible to one seller. With the 
long explanation and statement of this policy before him, the 
buyer is requested to sign a document, addressed to the Raisin 
Company, stating that it is his ‘intention’ to ‘participate’ in the 
‘discount plan.’ Many jobbers are submitting these sheets to 
this office, accompanied with comments varying from protests 
to profanity. 

“Why Must Merchandising be hemmed about with such con- 
ditions as these? The example cited above is not exceptional, 
and in fact there has never been a time in the wholesale gro- 
cery business when the wholesale distributor found himself so 
thoroughly beset with various and varied schemes and high- 
pressure methods invented by the manufacturer. These will not 
only continue, but increase unless the wholesaler rises up and 
repudiates them. 


“There Is No Reason why the Sunland Raisin Company 
should not make a price on its products and proceed on the 
merits of its own reputation and that of its products and enter 
into competition with other raisin packers on regular terms and 
discounts without all of this red tape and effort to accomplish 
Volume as the result of a scheme of this kind. It is not to be 
overlooked that when the wholesale grocer has complied with 
the terms of this discount policy he must, in order that he may 
win his discounts, then go before an officer of the law and take 
oath to the fact that the statements he makes are true. Ye 
gods! Where are we tending, or, in fact, where have we ar- 
rived—and we call this Merchandising! 


“In Recent Conversations with several wholesale grocers I 
was informed that certain manufacturers whom they named had 
instructed them that they were to allow a discount of 5 per cent 
to Piggly Wiggly, A. & P. and other chain stores, upon the pen- 
alty of having these accounts withdrawn if they failed to com- 
ply with instructions. Needless to say that in such cases the 
jobber is expected to sell the independent retail grocer these 
products at list price or as nearly as he possibly can. Another 
manufacturer is quoted as being determined not to sell whole- 
sale grocers certain well-known highly advertised products be- 
cause of their failure to stock the manufacturer’s jelly. In other 
words, the manufacturer says, ‘You’ll buy from me what you 
may not wish to buy or need or else I will force you to do so 
or I will penalize you.’ 5 


“Witness the Rapid-Fire Deals on Campbell’s products and 
Van Camp’s products, deals so rapid that a wholesale grocer 
is hardly able to keep up with the cost of his floor stock, and in 
many instances finding himself, as letters before us indicate, 
with factory orders before him sold by specialty salesmen on 
certain deals with free goods and booked for some 30 and 60 
days hence, with no assurance of protection against decline on 
floor. In the State of Washington I walked upon one wholesale 
grocer in the act of declining something like a dozen orders 
placed in his hands by a specialty salesman, carrying a load of 
free goods representing 20 per cent of the orders, and these 
free goods to be handled and shipped by the jobber without 
profit. The jobber stated to me that he did not propose to be 
cursed by any such outrageous transactions. 

“1 Ask Again, why should such outstanding reputable man- 
ufacturers as these referred to and others be encouraged by us 
to indulge in such practices, and if they do indulge in them, why 
should wholesale grocers become parties to them and then in 
wonderment and dismay ask what’s the matter with the whole- 
sale grocery business? 


“We Repeat, the matter with the wholesale grocery business 
is that the food manufacturers and the specialty salesmen (whose 
usefulness is rapidly passing) are, with the consent of the whole- 
sale grocer, practically taking over the direction of our business. 
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We urge you to give this subject very deliberate and dispassion- 
ate consideration. The conditions of which we have spoken are 
growing worse every day and demand your very vigorous pro- 
test and action. 


“As An Association we have nothing to do or say regarding 
the question as to whom the manufacturers shall sell and from 
whom the wholesale grocers shall buy, but it is our function and 
duty to protest against those practices which we consider un- 
sound in their nature and burdensome and demoralizing to the 
work of wholesale distribution and it is in response to a sense 
of that duty that we apply ourselves.” 


Postum Still Expanding—Postum Cereal Company has just 
concluded negotiations for the acquisition by Postum of the 
property and business of the Minute Tapioca Company, of 
Orange, Mass. The latter company is a Massachusetts corpora- 
tion, which has been in business for the past 32 years, manu- 
facturing the nationally known “Minute Tapioca.” According 
to announcement, no change in management or policy is con- 
templated. The transaction is to be financed out of the cash 
surplus of the Postum Cereal Company, without any increase 
in capital stock. During the past year or so the Postum Cereal 
Company has acquired a number of companies manufacturing 
other grocery specialties, and appears to be intent upon building 
up a complete line of specialty products. An interesting feature 
of the company’s expansion program is its recent decision to do 
away with the use of food brokers in its system of distribution. 
The company is putting into practice a plan which specialty 
manufacturers generally have had in mind during the past five 
or six years—namely, the establishment of a complete marketing 
system through the establishment of branch sales offices and 
warehouses at stragetic market centers. Nothing has been heard 
during recent weeks of the proposed merger between the Pos- 
tum Cereal Company and the California Packing Corporation. 
While nothing seems to be known of this situation in grocery 
trade circles, it is generally conceded in financial circles that 
the deal is “off,” for the present at least. The California Pack- 
ing Corporation distributes its products through brokers, and 
the passing of this company into the control of an organization 
which has thrown the broker system of representation into the 
discard, would come as a severe blow to the canned foods broker- 
age fraternity, in the event that the same policy of direct selling 
would be applied to the canned foods line. 


Protecting the Jobber—One of the most satisfactory sales 
policies which any grocery manufacturers have ever laid down, 
from the standpoint of the jobber, has just been announced by 
the Post: Products Company to apply on its “Swans Down” 
products. The company announces a net price with “suggested 
resale prices.” These suggested resale prices are to be secured 
by the company’s specialty men, or the order not taken. This 
will end one of the evils in specialty work which jobbers have 
been vigorously condemning for several years. In addition, there 
will be no drop shipments, the joy of the desk jobber and the 
bane of the service wholesale grocer. The company will prepay 
freight on all shipments, will protect floor stocks indefinitely. 
In addition, the company will protect and guarantee indefinitely 
their products as to quality and salability. 


Trade Briefs—The Solomon-Wickersham Company, jobbers 
of Globe, Arizona, have opened a new branch grocery plant at 
Miami, Arizona. The company al:o !a; houses at Safford and 
Bowit, Arizona. 


Murray & Lane Company, with headquarters at Deming, 
New Mexico, are retiring from the wholesale grocery trade. They 
have closed branch houses at Tucson and Miami, Arizona, and 
are also closing branch houses at Silver City and Deming, New 
Mexico, and Douglas, Arizona. 


The Griffin Grocery Company, with headquarters at Musko- 
gee, Oklahoma, and branches in many nearby cities, has estab- 
lished a preserving plant at Muskogee, and will manufacture a 
line of preserves and jellies. 

John C. Mahlan has resigned his position as vice-president 
of Austin, Nichols & Co., and expects to enter another branch 
of the grocery trade. Mr. Mahlan is a prominent figure in the 
industry, having been associated with Austin, Nichols & Co. 
eae 1885, when he entered the company’s employ as an office 
OY. 

The National Wholesale Grocers’ Association will hold its 
first semi-annual convention at Atlantic City, January 24. The 
meeting will be held in conjunction with the canners’ conven- 
tion, and will probably be a two-day session. : 

The Philadelphia Retail Grocers’ Association has been re- . 
organized ‘and will incorporate a new buying company. 
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HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting Tables, 
Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. If your 
dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MEG. CO. La Porte, Indiana 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Zastrow Hydraulic, Steam Impelled Retort 40" x72” and other Process Crates, Standard 3, 4& 
Circle Crane, radius up to 18 ft. sizes. . § tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 
Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 
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A beautiful 
label helps sales 


ANY sales over the counter are decided at 

, * the moment of purchase by the appear- 
ance of the label. Does your label really help 
sell your product ? \ 
‘Labels should suggest that the contents are 


dainty and tasty. We make labels that do this. 
Write us for particulars. 


CONSULT OUR 

‘TRADE MARK BUREAU id 

The courts have decided that brand names 
and trade marks are valuable property. No new 
brand should be adopted without investigation. 

We maintain a Trade Mark Bureau, which 
contains over 829,000 brand names, 7 ao 
alf’ registered brands. 

i We search titles and help elena against 
infringement. We make no charge for this 
special service. 


The United States Printing 
& Lithograph Company 


Color 


CINCINNATI 
55 Beech St. 


BROOKLYN 
70 N. 3rd St. 


BALTIMORE 


AN 
\ 


\ 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


OSCAR’S CARELESS WAY 
Suspensions of automobile licenses announced from the 
office of the State Motor Vehicle Bureau at Montpelier are of 
Oscar N——, for an indefinite period, because he has been 
charged with careless and negligent driving in running over 
his wife.—Vermont paper. 


NOTHING NEW 
Groom—Have you kissed the bride? 
Best Man (absently)—Oh, yes, many a time. 


WHAT’S IN A NAME? 


The Swallow restaurant, under direction of Walter Peter- 
son, is now open.—Announcement Nevada paper. 


ANOTHER GAZE 


Visitor (nervously)—Does the crystal gazer live er 
Maid—Yes, sir, but he’s over at the palmist’s getting his 
hand read. — Answers (London). 


HERE’S HOW 
Efforts are being made to popularize tea as a beverage in 
America. There is only one quick method and that is to bring 


it under the eighteenth amendment to the Constitution—An 
Ohio paper. 


LUCKY 
Blink—My laundry sends back my shirts with different but- 
tons sewed on them. 
Blank—You don’t know when you’re well off. My laundry 


sends back my buttons with different shirts sewed on them.— 
Life. 


MALONEY REBELS 
Doctor—Your husband’s not so well today, Mrs. Maloney. 
Has he been sticking to the diet I prescribed for him? 
Mrs. Maloney—And that he has not, doctor. ’Tis he that 
says he’ll not be starvin’ himself to death to live a few years 
longer.—Belfast News Letter. . 


THE HEIGHT OF MEAGERNESS 


Women who went in bathing used to dress like Mother Hub- 
bard. Now they dress more like Mother Hubbard’s cupboard.— 
Tampa Tribune. 


QUALIFIED 
“Sir, I have courted your daughter for six years.” 
“Well, what do you want?” 
“To marry her, of course.” 


“Good; I thought you wanted a pension or something.’’— 
Ideas. 


REJUVENATED 
She—So you don’t remember me? 
He—My dear girl, I do and I don’t. 
She—Molly Jones. Now don’t— 
He—How stupid of me, and yet there is something different. 
She—Oh, I’ve had my knees lifted since I saw you last— 


-You are— 


Life. 


QUITE A HARDSHIP 
“Let’s see,” said the chatty man, “your brother went abroad 
on a fellowship, didn’t he?” 
“No,” was the reply; 


“it was a cattle ship.”—Boston 
Transcript. 
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WHERE TO BUY 


———=—the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. ¥. 
BEET MACHINERY. 
rs Mach. Co., Salem, N. J. 
etd Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 
Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 
BELTS, Carrier, Rubber, Wire, Etc. 
La Porte Mat and Mfg. Co., La Porte, Ind. ‘ 
n Cleaners. See Clean and Grad. Mach. 
| eh Dried. See Pea and Bean Seed 
BELTING. 
The Fairbanks Co., New York. 
BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Edw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 

Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXING MACHINES. 

Westminster Machine Works, Westminster, 

M 


d. 

Fred H. Knapp Co., Ridgewood, N. J. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oll, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
CANNERS, Fruits and Vegetables, Etc. 

Cal. Pkg. Corp., San Francisco, Cal. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. - 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 

Can Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 

Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 
eekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, Ohio. 

Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

hil Emrich, Cincinnati. 

. A. Kries & Son, Baltimore. 
The Lanqeenkamp Co., Indianapolis. i 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Ce., Baltimore. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 
Can Stampers. See Stampers and Mark:rs. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. FordCo, Wyandotte, Mich. 


CLEANING AND GRADING MACHIN.- 
ERY, Frult. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams, Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Colls. 
Condensed Milk Canning Machinery. See 
, Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


COOKERS, Continuous, Agitating. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Cop. 


CORING HOOKS, Pitting Spoons, Ete. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Mo’ , Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
Huntley Mfg. Co., Silver Creek, N. Y. 
‘chi 

rague-sells orp., cugo. 
Peerless Husker Buftaio, N. Y. 

Corn Mixers and Agitators. See Corn 

Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
{See Bottle Wra rs, Etc.) 
Hinde & Dauch Paper Co., Sandusky, oO. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., ssaltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 

bs ig String Bean. See String Bean 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U._S. Can Co., Cincinnati.. 

Dies, Can. See Canmakers’ Mchy. 


Double Seaming Machines. See Cl 
Machines. 


DRYERS, Drying Machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 


Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
es, Steam. See Boilers an 3 
Enameled-lined Kettles. See — 
EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover . Co., San Jose, Cal. 
Ayars Machine Co., 3 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 

Factory Stools. See Stools.. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
The Fairbanks Co., New York. 
A. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicugo. 

FIBRE CONTAINERS for Food (not her- 

metically sealed). 

American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 


ers. 
Filling Machines, Bottles. See Bottlers’ 
Machinery. 


FILLING MACHINES, Can. 


Andersor -‘Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cangr Mchy. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Silver Creek, N. d 

Karl Kiefer Machine Co., Cincinnati, O. 

The Langsenkamp Co.., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, Etc. 

Karl Kiefer Mach. Co., Cincinnati. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Cleaning and Grading 


Machinery, 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ 4 


Gasoline Firepots. See Cannery Supplies. 
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GENERAL AGENTS for Machinery Mfrs. 

Berlin-Chapman Co., Berlin, Wis.. 

A. XK. Robins & Co., Inc., Baltfmore. 

Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 
GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corporation, Chicago.. 
GLUES, for Sealing Boxes. 

Arabol Mfg. Co., New York. einai 

rnors, Steam. See Power Plan uip. 
pt Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green a See Cleaning and 

Gradin: achinery. 

Hoisting and Carrying Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 

Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or —e. 
. Langsenkamp Co., Indianapolis, Ind. 

a x Robins & Co., Baltimore. 

Sprague-Sells Corp.,, Chicugo. 

Kettles, Enameled. See Tanks, Glass-lined. 
KETTLES, Process. 
Machine Co., Salem, N. J. 

Co., Berlin, Wis. 

S. O. Randall’s Son, Baltimore. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicugo. 

Zastrow Machine Co., Baltimore. 

IVER, 
ich, Cincinnati. 
& Co., Inc., Baltimore. 
- Sprague-Sells Corp., Baltimore. 
KRAUT CUTTERS. : 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 

. Ermold Co., New York y. 

po HL Knapp Co., Ridgewood, N. J. 

Morral Bros., Morral Ohio. 

Sprague-Sells Corporation, Chicago. 
LABEL MANUFACTURERS. 

Calvert Litho Co., Detroit, Mich. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, 

Etc. 

National Canners Asso., Washington, D. C. 
LIMA BEAN RUBBERS 

The Scott Viner Co., Columbus, O. 
MARKING INK, POTS, Etc. 

Emrich, Cincinnati.. 

a Can See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 

chines. 
OYSTER CANNERS’ MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Bdw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zas Machinery Co., Baltimore. 


Tubs, Et Fibre Conts 
ails, Tubs, Do» re. ee re Conts. 
Soned Bexes. See Cor. Paper Products. 
PARING MACHINES. 

hil Emrich, Cincinnati. 

inclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 


F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 
Brotherton, Kirk Seed Co., Bozeman, Mont. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine'Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

. Chisholm-Ryder Co., Niagara Falls, N. Y. 

¥. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Gang. Mehy. Corp., Cedarburg, Wis. 


Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 


Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, ‘Wis. 
Scott Viner Co., Columbus, O 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Frank Hamachek Co., Kewaunee, Wis. 

Scott Viner Co., Columbus, O. 

PEELING KNIVES. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 

PEELING MACHINES. 

Sinclair-Scott Co., Baltimore. 

PEELING TABLES, Continuous. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Perforated Sheet Metal. See Sieves and 

Screens. 

Picking Boxes, Baskets, Etc. See Baskets 

Picking Belts and Tabies. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 

E. J. Lewis, Middleport, N. Y. 

Sprague-Sells Corp., Chicago. 

Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Mchy. 

PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City. 

H. A. Kries & Son Co., Baltimore. ‘ 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 


Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 
RUBBER GLOVES, Factory. 

Phil Emrich, Cincinnati. 
RHUBARB CUTTER. 

E. J. Lewis, Middleport, N. Y. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

nery Supplies. 
SEALING COMPOUNDS, Can. 

SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 
Sanitary (open top) Cans See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

F. H. Langsenkamp Co., Indianapolis 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
SCALES, Platform, Table, Etc. 

The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw e.. See Caps. 

Sealing hines, Bottle. See Bottlers’ 
Machinery. 
SEEDS, Canners’, All Varleties. 

Brotherton-Kirk Seed Co., Bozeman, Mont. 

D. Landreth Seed Co., Bristol Pa. 

Rogers Bros. Seed Co., Chicago. 

Suntli-Glo Gardens, Boiling Springs, Pa. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. see Closing 

chines. 
SHEET METAL WORKING MACHINERY. 

Ams Machine Co., Max, New Yerk City. 

E. Ww. Bliss Co, Brook; of. Y. 
‘ameron Can Mchy. cago, 

Slaysman & Co., Baltimore. 

SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, z. 
Sin Baltimere 


See Can- 


clair-Scott Co. 


SILKING MACHINES, Corn. 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 
SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., saltimore. 
Sprague-Sells Corp., Chicago. 
Tables, Picking. See Fea Canners’ Mchy. 
STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 
Steam Retorts. See Kettles, Process. 
STENCILS, Marking Pots and Brushes, 
Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. wg” Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
BH. J. Lewis, Middleport, N. Y. 
A. K. Robins & Co., Inc., Baltimore. , 
Sprague-Sells Corp., Chicago. 
TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

Slaysman & Co., Baltimore, Md.. 

Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corp., Chicago. 
TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TELEGRAPH, quick ser- 

vice. 

Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, Can. See Canmakers’ Mchy. 
THERMOMETERS, Gauges, Etc. 

Phila. Thermometer Co., Phila., Pa. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

we ae Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 


C. E. Richardson, Washington, D. C. 

Variable Speed Countershafts. See Speed 
Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
frank Hamachek Co., Kewaunee, Wis. 

The Scott Viner Co., Columbus, O. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS. Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy, Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem, N. J. 


.» Chicago. 
Vans and Scaiding Baskets. See Bas- 


“Bee Corrugated Paper 


Wrapping Machines, Can. See Labeling 
Machinery. 
WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich.. 


ae Arabol Mfg. Co., New York, 
Edw. Hrmold Co., New York City. 
| 8 
ia: oe Windmills and Water Supply Systems. 
See Tanks, Wood 
| a Wrappers, Paper. 
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Slaysman’s No. O. Double Seamer 
Inexpensive Reliable 
This Double Seamer will do the same class 
of work as the more costly machines. 


Especially adapted for double seaming tops 
on filled cans. 


Weight, 150 lbs. 


Will receive cans up to 7% inches diameter 
by 8 inches high. 


Diameter of tight and loose pulleys, 6x3 
inches. 


Speed, tight and loose pulleys, 600 r. p. m. 


WRITE FOR PRICES 
MANUFACTURED BY 


SLAYSMAN COMPANY 


Automatic Can Making Machinery 
801-11°East Pratt Street, BALTIMORE, MD. 


; 
f 
Gy 
a. 


CONTINENTAL CAN COMPANY, INC. 


CANNED 
FOODS 
WEEK 


November 
10th--20th 


Canned Foods Week 


will soon arrive again and 
with the quality of the pro- 
ducts packed fresh from the 
fields and orchards this 
year, this is certainly the 
year for all interested in this 
great industry to make this 


the greatest Canned Foods 
Week. 


Since the beginning of this industry, 
such quality as a whole has never equall- 
ed this year’s products. What better 
opportunity to prove to the consuming 
public that canned foods are the finest 
foods obtainable and at very reasonable 
cost ? 


Let’s all do our share. 


CANNED 
FOODS 
WEEK 


November 
10th--20th 


CONTINENTAL CAN COMPANY, INC. 


| 
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